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1. Research background
1-1. The medical tourism industry, which is attracting attention due to its high level of medical care and the influence

of the Korean Wave, is a growing market for medical services and tourism as the medical service industry opens to

the international market.
Interest from developed and developing countries is increasing as it is a convergence industry and a future-oriented

industry. In addition, the global medical tourism market size in 2012 was

It has grown about 2.5 times compared to 2004 to about $10 billion, and is expected to grow to about $33 billion in
2019 (Korea Tourism Organization,

2016).

1-2. In academia, research on medical tourism has been continuously conducted from a customer and industry

perspective. Research on medical tourism from the customer perspective
It has been focused on medical service quality, customer satisfaction, etc. (Seolmin Yoon et al., 2009; Youngshin Cho,

2015; Inna, A. et al., 2017), and has been approached at the industrial level.
Recent research covers the economic ripple effects of medicaltourism and oriental medicine medical tourism, as well

as policy trends and roles for fostering the medical tourism service industry, as well as regional trends.
It has been carried out for the purpose of revitalization (Korea Tourism Organization, 2016; Song Hak-jun et al., 2013;
JiYun-ho, Yang Yang-yoon, 2016; Noh Jeong-cheol, 2009). In the field of wellness tourism, research on beauty tourism

has recently been attracting attention.
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A Study of the Wellness Medical Tourism Service Industry and Its Economic Effects

1-3. The economic ripple effect is also expected for each personal service, including medical services
and wellness fields, which are major components of wellness tourism services. By analyzing and
comparing it with wellness tourism services, we will be able to understand the economic effects of
wellness tourism services in detail. For this purpose, the structure of this study is 2. The composition
and types of medical tourism services, wellness tourism services, and Korean wellness tourism
services through literature research. Current status, 3. Industry correlation analysis and industry
classification and analysis procedures through research methodology, 4. Medical services, personal
services, and wellness in research results The economic ripple effect of tourism services, and finally,
5. Conclusion.

2. Literature study

2-1. Medical tourism is a service that comhines medical services and tourism services, and its categories range from a
perspective centered solely on medical activitiesto mentaltraining,

There are many different uses ranging from stress managementto healing purposes. The term for this is not only medical
tourism but also health center.

Light/Health Tourism, Medical Travel, Wellness Tourism, Well-being Tour, Healing

It is used interchangeably with a tour (Healing Tour).
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2-2. Main components of wellness tourism

Tertiary general hospital skin care shop massage Accommodation, Travel agency Medical
general Hospital general shop Diet Centerresort  shopping, transportation tourism attraction
hospital dental clinic spa Food and beverage, agency
Oriental medicine entertainmentand
hospital exercise management

services and facility

providers.

Source: Korea Tourism Organization (2016) Medical tourism marketing in Korea

2-3. The countries from which the most patients entered the country were China at 33.4%, the
United States at 13.8%, and Russia at 7%, followed by Japan, Kazakhstan, and Mongolia.
followed by (Source: Korea Health Industry Development Institute)
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3. Research Methodology

3-1. Industry correlation analysis
The data used in the study is an industry-related table published by the Bank of Korea. The industry linkage

table shows all products produced in a country overa certain period of time (usually one year).

It is a comprehensive statistical table that records inter-industry trade relationships for all goods and services
(Bank of Korea, 2019). Analysis of demand induction model through industry correlation table is meaningful.
Production of each wellness tourism due to increased production of medical/personal services and wellness

tourism services.

3-1-1. Demand-induced model

The input coefficient is the intermediate input of raw materials purchased by each industrial sector from other
industrial sectors for use in the production of goods/services in that industrial sector.

It is the value divided by the total input amount, and the input coefficient table shows this in the same
arrangement as the endogenous section of the industry-related table.

3-1-2. supply inducement model
The output coefficient is the total output amount of intermediate inputs such as raw materials purchased by each

industry from other sectors for the production of goods and services in that sector.
It means the value divided by, and the matrix in which the output coefficients are arranged in the same form as
the endogenous section of the industry correlation table is called the output coefficient table.

3-1-3. RaonTF price model
The previous discussion of each model was based on the industry correlation table in monetary units. However, an

important problem in industrial linkage analysis is the water supply and demand balance equation.

This is a volume-levelripple effect analysis. Therefore, the composition of each industrial sector in columns of the
industry relationship table represents the cost structure for production activities.

Using it, you can analyze the ripple effect of price changes. This is called the Leontieff price model or price spillover
model.

(Miller & Blair, 1985; Yoo & Yoo, 2009). Using this, we can see the price ripple effect that a price increase in the
exogenous sector has on other industrial sectors.

3-1-4. Industrial chain effect

The industrial chaining effect consists of forward/backward chaining effects, and the forward chaining effect (FLi)

represents diffusion sensitivity and is also called the sensitivity coefficient. this
is the ratio of the units that the ith industry must produce to increase the final demand of all sectors by one unit to the

average value of all industries.
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4. Classification of industries subject to research

This study targets medical services and personal services related to wellness tourism services. Analyzing these three
industries as target industries

To proceed, three data sets are required. Here, one data set reclassifies the industry according to the definition of
the industry by target industry and

Affected industries will also need to be reorganized. Analysis of each target industry using the three data sets that
underwent industry classification in this way

proceed.

4-1. Analysis process and data for each target industry

1-27

28 Industrial classification table
29

Target industry

Medical services Personal service Wellness tourism service

5. Researchresults

5-1. Industrial chain effect results

Before and after the wellness tourism service industry and the medical service, personal service, and tourism service
industries included in the wellness tourism service industry

It shows a chain effect. Among the forward and backward linkage effects, the forward linkage effect refers to the output of
the industry being analyzed

In contrast, the backward linkage effect regards the output of the industry being analyzed as a final good.

And the products of other industries are viewed as raw materials for producing the industry being analyzed. The average
value of the forward chaining effect and the backward chaining effect is 1,

It is evaluated as high or low based on .

5-1-1. The results of the forward and backward chain effect can be interpreted in four types as follows. First, the
coefficients of each forward and backward chain effect are

If both are high, it is a manufacturing type with medium demand. Second, if the backward chaining effect is low and the
forward chaining effect is high, it is a medium demand primitive industrial type. Third, forward chaining effect.

If the price is low and the backward chaining effect is high, it is a final demand manufacturing type. Fourth, if both the
forward chaining effect and the backward chaining effect are low, it is a final demand primitive industrial type.

It is called (You & You, 2009).
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<Results of forward and backward chain effect>

il Wellness tourism 0.394 28/28 2.887 1/28
service

2] Medical services 0.847 22/30 0.606 22/30
3 Personal Service 0.847 23/30 0.392 28/30

4. Tourism service 0.888 19/30 2.835 1/30

5-2_ Production inducement effect results
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It shows production-inducing effects on medical services, personal services, and wellness tourism services. Here, the
production inducement effect is the effect of the industry being analyzed.

It shows how much production in other industrial sectors is induced when the amount of production increases by 1
won_ First, the total production inducement effect of each service industry is medical service.

Personal service was the highest at 0.893 won, personal service was 1.265 won, and wellness tourism service was
0.9 won, followed by medical service and ellness tourism services, including personal services, showed somewhat
higher figures than medical services.

For medical services, tourism services (0155

The production-inducing effect on Won) was the highest among 29 industrial sectors. In the case of personal services,
chemistry (0. 297 won), tourism service (0161 won), etc.

and minerals (0.112 won), and the production-inducing effect of wellness tourism services was coal, petroleum
products (0.090 won), food and beverages (0.088 won), and chemicals.
(0.084 won) was highest in that order.

5-3 . Result of added value inducement effect

0o |additional branch inducement effect medical service personal service  |wellness tourism servee

Industrisl sector effsct | ranking | effect ranking effect ranking

ANLL 3 AonT X 3

ol 5]

o
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It shows the effect of inducing added value for medical services, personal services, and wellness tourism services, which is reflected

in the production amount of the industry being analyzed.
This indicates how much added value is created in other industrial sectors when an increase of 1 won is made. The value-added

effect of medical services is 0.322 won,
Personal service was 0.419 won and wellness tourism service was 0.322 won. The added value inducement effectis also developed

like the production inducement effect.
In-services had the highest impact on the Korean economy. Looking at the ripple effect of each service, both medical services and

personal services are related to each other.
The value-added effect on optical services ranked first among 29 industrial sectors, followed by minerals.

In the case of medical services, real estate rental (0.029 won)and financial and insurance services (0.026 won) were the next

highest. Also, personal service is chemistry (0.055

won), finance and insurance (0.039 won), and real estate rental (0.039 won). Wellness tourism service is an internalized tourism
service.

Taking into account the exclusion, the mineral sector (0 050 won) showed the highest level, as did medical services and personal

services, followed by real estate rental (0.041 won).
won)and finance and insurance industry (0.029 won) showed the next highest added value inducing effect.

6. Conclusion
As above, the economicripple effect on the wellness tourism service industry and the comparison between the medical service and

personal service fields analyzed togetherare

It provides the following implications:

6-1.The most notable aspectis personal service, including the wellness area_In the personal service field, production and
added value are induced according to the demand induction model.

It shows higher figures than the medical service and wellness tourism service sectors. In particular, in the production
inducement effect, the output of 1 won of personal service is achieved.

The effect on the Korean economy was found to be 1.265 won. This effect is a positive sign of the wellness tourism service

industry for the overall Korean economy.
It can be said to be an indicator that shows the need to utilize personal servicesin order to grow and make a difference.

6-2. What is noteworthy is the impact of medical services and personal services on the tourism service industry. According to the

industrial chain effect, the tourism service industry is
Itis an intermediate demand industry, and the medical service and personal service industries are final demand industries.
The demand of these final demand industries is inevitably related to the intermediate demand industries, and the industry that

is mostinfluenced by this is the tourism industry.
will be_This relationship shows that it is taking place not just on the demand side, but on both the supply and demand sides.

In other words, this means the importance of utilizing medical services and personal services for the growth of the tourism
service industry.

6-3. Unlike previous studies, this study analyzes the economic effects between medical services, tourism services, and personal

services and tourism services.
The wellness tourism service industry was reclassified, analyzed, and compared. Through this, the tourism service industry needs to

grow into wellness tourism services.
It can be seen that it not only presented the direction of the service, but also presented a new perspective on market expansion and

utilization in the medical and personal service fields.
thereis
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7. Limitations

Due to the nature of the analysis method, this study used the “Industry Linkage Table™ published by the Bank
of Korea_ In the case of this industry-related table, the most detailed industry classification
There are only 161. Accordingly, all personal services, including beauty and similar service industries, were

included in the wellness tourism service industry. this
The failure to achieve such a sophisticated industrial classification can be seen as a limitation of this study.

7 Limitations

Due 1o the nature of the analysis method, this study used the “Industry Linkage Table™ published by the Bank
of Korea. In the case of this industry-related table, the most detailed industry classification

There are only 161 Accordingly, all personal services, including beauty and similar service industries, were
included in the wellness tourism service industry. this

The failure to achieve such a sophisticated industrial classification can be seen as a imitation of this study.
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7. Limitations

Due to the nature of the analysis method, this study used the “Industry Linkage Table™ published by the Bank
of Korea_ In the case of this industry-related table, the most detailed industry classification
There are only 161. Accordingly, all personal services, including beauty and similar service industries, were

included in the wellness tourism service industry. this
The failure to achieve such a sophisticated industrial classification can be seen as a limitation of this study.
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Through corporate social responsibility (CSR) initiatives, large companies these days
endeavor to contribute to the welfare of communities and society—at—large in various
ways. CSR activities have been proven effective for gaining favorable publicity (Till &
Nowak, 2000), enhancing consumer attitudes toward the company and its brands
(Andreasen, 1996), procuring favorable reputations, trust and brand loyalty (Carroll &
Buchholtz, 2014), and increased sales (Drumwright, 1996).

Despite the popularity of CSR initiatives among corporations and expected positive
consumer reactions, several challenges have been observed, One of the challenges relates
to the myriad of CSR activities and constant reminders that have saturated the
marketplace, leading to CSR weariness among consumers (Berglind & Nakata, 2005; Crane,
2013; Crane & Matten, 2013; Shaw, 2016; UQ News, 2010), Furthermore, as consumers
are becoming savvier, more discriminating, and oftentimes less interested, companies
claim to be socially responsible but fail to convince consumers of their contributions, This

may contribute to a slump in consumer support and engagement for CSR initiatives,
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For companies to succeed, attempting new approaches to reinvigorate consumer participation in CSR
projects is obviously necessary, One proposal, set forth by Cone Communications (2015), is for companies
to engage consumers more fully in CSR initiatives by offering opportunities for them to interact with
CSR activities, In an environment—related CSR domain, upcycling, an upgraded version of recycling,
has recently been employed as a solution to elicit consumer engagement in CSR initiatives, Upcycling
is the act of altering or repurposing something that would otherwise be discarded or unfunctional to
increase its value (Balu, Dulta & Choudhury, 2022). In the case of upcycling, value is not always
measured by economic return, Instead, when compared to the products of recycling, value can be
measured by the quality of the products produced (Flowers, Rauch & Wierzbicki, 2018), the lack of energy
needed to produce results, and the lack of impact on the environment,

Despite the potential it has to stand as an interactive way to execute CSR initiatives with consumers,
minimal research has looked at upcycling’s effectiveness to further consumers’ psychological processes
to understand these CSR activities, Therefore, this study aims to explore the effect of CSR activities
through upcycling based on theoretical backgrounds of brand experience and construal level theory
(CLT). The purpose of the current research is to examine the effects of individuals’ construal levels and

their upcycling concept awareness on their brand experience and psychological distance with the brand,

Literature Review

Upcycling

Upcycling is an upscaled recycling technique that transforms wasted materials into new valued
products by adding aesthetic, creative, and enjoyment values (Wilson, 2018), Like recycling, upcycling
has environmental benefits, reducing the consumption of new products by reusing existing products,
Upcycling differs from recycling in its sustainability of materials (Cheatham, 2018). In the recycling
process, wasted materials are mostly reborn as the same materials (i.e, plastic bottle to plastic, steel
can to steel can) through factory processes, which require more energy consumption and create more
pollution (Lewis, Park, Netravali, & Trejo, 2017; Wilson, 2018). Through this process, resulting products
are typically of lower quality than the original materials, and can therefore be considered downcycling
(Wilson, 2018), On the other hand, in the upcycling process, the nature of wasted material is not changed,
but simply used in a creative way for different functions, For example, using an old tire as a planter

or a jar as a vase, Wasted materials are evolved to upgraded aesthetic and unique product (Ali,

38 20239 siEgusts| FARD[sksCHS]



Upcycling or Recycling?  Effects of Upcycling Campaign on Psychological Distance and Brand Experience

Khairuddin, Abidin, 2013, Recited from Bhatt, Silverman & Dickson, 2019; Sung, 2015, Recited from
Bhatt, Silverman & Dickson, 2019),

The concept of upcycling has been understood in different ways, depending on who leads the activity
— upcycling brands, consumers, and establishing brands, Recently, many upcycling activities have been
conducted in the fashion and furniture industry, rapidly moving from “fast—fashion” to ‘eco—fashion”
(Chouprina, 2014), Designer brands such as Gucci and Miu Miu have shifted the public perception of
upcycling from devaluing the original product to an act of high—class sustainability (Brisbane Times,
2023). The fashion brand Freitag in Switzerland, Ecoist and Terracycle in the United States, and
Zweitsinn in Germany lead the upcycling market, Freitag’s messenger bag was made of truck tarpaulins,
bike inner tubes, and old car seat belts (DeFranza, 2011), In fact, upcycling has become so common in
the fashion industry that the term Trashion’ has been coined to describe fashion created from used,
thrown—out, found, and repurposed elements (Emgin, 2012), Upcycling requires aesthetic creativity on
personal or private levels (Sung, 2015, Recited from Bhatt, Silverman & Dickson, 2019), emphasizing
the uniqueness of creativity, From this perspective, upcycling has unique characteristics such as
aesthetic originality,

A recent study supports the effectiveness of uniqueness and originality of upcycled products by
investigating the factors attracting consumers in upcycled product purchasing (Kamleitner, Thurridl,
& Martin, 2017), Three factors were presented— authenticity, nostalgia, and sustainability — to explain
the reason why consumers have purchasing intention of upcycled products, This study suggested
emphasizing status—affording potential when the upcycled product includes low origin visibility, not
emphasizing the sustainability issue in the campaign, It implies that the uniqueness and originality the
upcycled product are more effective to appeal to consumers to make a purchasing decision when it does
not have any trace of original product, An interesting study on consumers perception on
environment—friendly packaging in South Africa (Scott & Vigar—Ellis, 2014) presented the importance
of consumers knowledge on environment—friendly packaging for successful campaign, This result is
different from that of actual upcycling package campaign in South Korea, which resulted in higher traffic
to brand website, consumers positive attitude toward the brand, and purchasing intention (McGill, 2018).

Consumers also adopt the upcycling concept to reuse the wasted product at home, The idea of finding
new, creative ways to sustainably repurpose products, such as plastic bottles and clothing, has recently
taken off on social media platform TikTok (Brisbane Times, 2023). A popular platform where users can
share fun videos about life, creativity and more, TikTok's creative atmosphere made it the perfect place
to encourage users to find unique, original ways to reuse products (Stelzner, 2022). Creative priming

that occurs on TikTok is an effective way to stimulate end—use consumption in even the most uncreative
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of people (Tarabashkina, Devine & Quester, 2022),

Established brands also actively engage in green marketing, including upcycling campaigns, to be more
sustainable in addition to their efforts to reduce unnecessary processes by adapting digital technology
(Petro, 2019). A brand adapted the upcycling concept to the package of the product to promote the brand,
Instead of throwing out the paper box package to the dumpster, consumers are able to use the paper
box to make household products such as bookshelves, baskets, and decorations (McGill, 2018), Consumers
do not get the tangible reward only by purchasing a product from the brand, they are satisfied with
their decision to contribute to the green environment, With the creative upcycling idea, the brand is
more favored by the consumers, and eventually has more loyal customers (Cheatham, 2018). The current

study focuses on the influence of upcycling campaigns on consumers psychological response to the brand.

Construal Level Theory

Construal Level Theory (CLT) suggests the impact of psychological distance toward an object on the
way an individual construes it, Specifically, CLT argues that the more proximal (vs, distant) an individual
feels toward an object, the more general, superordinate, central way (vs. concrete, subordinate,
peripheral way) the individual tend to construe the object, Psychological distance consists of four
dimensions: temporal (later vs, now), spatial (elsewhere vs, here), social (others vs, me), and
hypothetical (uncertain vs, possible; Pahl and Bauer, 2013),

CLT has been frequently applied to explain the relationships between message framing and
conservation behaviors: recycling (White, Macdonnell, and Dahl, 2011; Schill and Shaw, 2016) and
eco—friendly products (Chang, Zhang, and Xie, 2015; Reczek, Trudel, and White, 2018). Prior findings
suggest that positive evaluations tend to occur when construal levels evoked by information are
consistent with individuals construal levels, For example, Reczek and colleagues (2018) found that those
who chronically construe information at a high level tend to show more favorable response toward
future—focused ad messages (high construal) than present—focused ad message (low construal), For those

who chronically construe information at low level, the vice versa is true,

Psychological Distance

Basically, sustainable behaviors are future—oriented so that some inconveniences are required to
obtain long—term benefits to others (Schill and Shaw, 2016), Given that recycling is a systematic behavior
to convert trash into reusable pieces in the future (Brosius, Fernandez, and Cherrier, 2013), it features

a behavior for “future—for—others,” (Broisus et al., 2013). Meanwhile, upcycling is a behavioral concept
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to provide the transformation of the material to the product with different functions, This concept
implies the immediate re—use of the product, which is closer to the present than recycle concept, Taken
together, individuals tend to feel more psychologically distant toward recycling than towards upcycling,
leading to high level construal, Therefore, ad messages framed with high construal terms (abstract,
desirability) will be more effective than ad messages framed with low construal terms (concrete,
feasibility). By comparison, individuals tend to feel psychologically proximal toward upcycling, leading
to low construal, This generates more favorable response for low—construal—framed ad messages than

high—construal—framed ad messages, Hence, the following hypotheses are put forth:

Hi: A upcycling campaign leads to more favorable response — i) less temporal distance, ii) less spatial
distance and iii) less social distance — when it's framed with low construal terms than high
construal terms,

H2: Participants who are aware of both recycling and upcycling concepts lead to more favorable
response — i) less temporal distance, ii) less spatial distance and iii) less social distance — than

those who are aware only recycling concept,

Brand Experience

The concept of “experience” has been explored in the context of consumption experience in marketing
(Hirschman and Holbrook 1982). Pine and Gilmore (1999) introduced Economy of Experience and Schmitt
(1999) discussed Experiential Marketing and Customer Experience Management (CEM). Since then,
several studies have conceptualized the consumer experience (Chang and Horng 2010; Schmitt 2008) as
well as examined the effects of consumer experience on loyalty behavior (Berry, Carborne, and Haeckel
2002) and direct versus indirect product experiences (Hoch and Ha 1986; Hamilton and Thompson 2007).

Pine and Gilmore's work on the Experience Economy (1999) viewed experience as the next level beyond
economic values which commodities, goods, and services can provide the consumer, The difference
between experience and economic values lies in the level of acceptance by the consumer, While
commodities, goods, and services are equally provided to all consumers, experience is individually
perceived by the consumer, From this perspective, they defined experience as ‘events that engage
individuals in a personal way (p. 12). Schmitt (1999) approached experience from a consumer—centric
perspective, Unlike other studies, which concentrated on product or shopping experiences (Hamilton and
Thompson 2007; Kerin, Jain, and Howard 1992), Schmitt primarily focused on brand experience due to
the finite amount of knowledge available on consumers’ experience with brands (Schmitt 2008). Building

on prior research, Brakus, Schmitt, and Zarantonello (2009) conceptualized brand experience as
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“subjective, internal consumer responses (sensations, feelings, and cognitions) and behavioral responses
evoked by brand-related stimuli that are part of a brand's design and identity, packaging,
communications, and environments” (p. 53). They developed the scale to measure four sub—constructs
encompassing a wide range of brand experience — sensory, affective, intellectual, and behavioral
experience, Using Brakus, Schmitt, and Zarantonello's (2009) approach to brand experience, the current
study adopts their scale to assess brand experience and predicts the effects of individuals construal

levels and their upcycling concept awareness on brand experience,

H3: An upcycling campaign leads to more favorable experience — i) sensory experience, ii) affect
experience, iii) intellectual experience, and iv) behavioral experience — when it's framed with
low construal terms than high construal terms,

H4: Participants who are aware of both recycling and upcycling concepts lead to more favorable
experience — i) sensory experience, ii) affect experience, iii) intellectual experience, and iv)

behavioral experience,

Methods

The current study employed a survey with two stimuli on recycling and upcycling CRS campaign stories

to test the proposed hypotheses,

Sample & Stimuli

A total of 139 students were recruited at the midwestern US university., Students received extra credit
as compensation for their participation, After removing 27 participants who did not complete the study,
112 participants were included in the data analysis,

To test the effects of recycling and upcycling CSR campaign, two scenarios were developed, For the
recycling campaign, the definition of recycle was presented, followed by Brand A’s campaign contents
(e.g. Recently, Brand A started a recycling campaign as its corporate social responsibility initiative,
All packaging materials of their products are recycled such that consumers can participate in
pro—environmental behaviors by recycling the package.). The same structure was used for the upcycling
campaign, The definition of upcycle was presented, followed by Brand B's campaign contents (e.g. Recently,
Brand B started a upcycling campaign as its corporate social responsibility initiative, All packaging materials
of their products are upcycled such that consumers can participate in pro—environmental behaviors by

transforming the packages into furniture so that you can reuse them at home,),
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Measurements

Behavior Identification Form (BIF) was measured with Vallacher and Wegner’s BIF measures with 25
behaviors, asking participants to choose whichever description they prefer to describe each behavior,
The sum of the score determines the high and low construal level, The current study categorized the
score of 16 and higher as high construal, and the score of 15 and lower as low construal, Awareness
of recycling and upcycling was measured with a separate question to ask the awareness of recycle and
upcycle, respectively, Participants who are aware of both recycling and upcycling were named as both
groups, and participants who are not aware of upcycling were named as recycle—only group, Brand
experience was measured by Brakus, Schmitt, and Zarantonello's (2009) Brand Experience Scale, which
consists of four sub—constructs: sensory, affective, intellectual, and behavioral, Psychological distance
was measured with Pahl and Bauer's (2013) measure with three out of four sub—concepts of temporal

distance, spatial distance, and social distance,

Results

Hypothesis 1 posited that an upcycling campaign leads to a more favorable response — i) less temporal
distance, ii) less spatial distance and iii) less social distance — when it’s framed with low construal terms
than high construal terms, No significant difference within factors (recycle—upcycle) in all three
distances was found, but a significant difference was found between high and low BIF in temporal
distance (Recycling Miignpir = 2.95, SD = 1,602, Miower = 3.51, SD = 1,857, Upcycling Maigpr = 2.15,
SD = 1,755, Miowsr = 3.55, SD = 2.025; F(1, 108) = 8,160, p { .01, partial 77 = .070).

Hypothesis 2 posited that participants being aware of both recycling and upcycling concepts lead to
more favorable responses — i) less temporal distance, ii) less spatial distance and iii) less social distance
— than those who are aware only recycling concept. No significant difference of within factors
(recycle—upcycle) in all three distances, but a significant difference was found between both—aware and
upcycle only—aware groups in temporal distance (Recycling Mgeony = 3.46, SD = 1,596, Mpy, = 2.81, SD
= 1,906, Upcycling Maeony = 3.25, SD = 1,882, Maoy, = 2.72, SD = 1,944, F(1, 108) = 5,301, p .05, partial
1 = .047), spatial distance (Recycling Mieomy = 3.25, SD = 1,684, My = 2.58, SD = 1,816, Upcycling
Micony = 3.23, SD = 1,934, My, = 2.63, SD = 1.839; F(1, 108) = 5,514, p < .05, partial 77/ = .049), A
marginally significant difference was found in social distance (Recycling Mgeony = 3.67, SD = 1,729, Mo,
= 3.33, SD = 1,822, Upcycling Mgeony = 3.96, SD = 1,936, Mo, = 3.28, SD = 1.894; K1, 108) = 3,796,
p = .054, partial 7% = .034).
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Hypothesis 3 posited that an upcycling campaign leads to more favorable experience — i) sensory
experience, ii) affect experience, iii) intellectual experience, and iv) behavioral experience — when it’s
framed with low construal terms than high construal terms, No significant difference within factors
(recycle—upcycle) was found in all three distances, but a significant difference was found between high
and low BIF in sensory experience (Recycling Mgnpr = 4.58, SD = 978, Miownir = 4.16, SD = 921,
Upcycling Miignpr = 4.96, SD = 1,001, Miower = 4.67, SD = 1,095; F(1, 108) = 4,551, p { .05, partial
17 = .040), affect experience (Recycling Mgner = 4.57, SD = 881, Mywar = 4,07, SD = 1,036, Upcycling
Migrere = 4.79, SD = 995, Mowsr = 4.41, SD = 1.059; A1, 108) = 6,823, p < .05, partial 7/ = ,059),
intellectual experience (Recycling Mugnpr = 4.82, SD = 965, Miower = 4.38, SD = 1,011, Upcycling Miignpir
=512, SD= 1107, My = 4.72, SD=1.217; A1, 108) = 6,207, p { .05, partial 77/ = .054), and behavioral
experience (Recycling Miygnpir = 4.81, SD = 807, Miowpir = 4.43, SD = 868, Upcycling Miignpir = 4.95,
SD = 9, Miowmr = 4.61, SD = 973; F(1, 108) = 5,405, p { .05, partial 7/ = ,048),

Hypothesis 4 posited that participants being aware of both recycling and upcycling concepts lead to
more favorable experience — i) sensory experience, ii) affect experience, iii) intellectual experience, and
iv) behavioral experience, No significant differences within factors (recycle—upcycle) and between

factors (both—aware and upcycle only—aware) were found in all three distances.

Discussions

The purpose of the current study was to examine the effects of individuals’ construal levels and their
upcycling concept awareness on their brand experience and psychological distance with the brand, No
significant differences were found between recycling and upcycling campaign messages in participants’
psychological distance and brand experience,

While there were no significant differences between high and low BIFs on two psychological distances,
a significant difference was found on temporal distance between high and low BIF, However, it was the
opposite direction, It was hypothesized that low BIF participants have a closer temporal distance than
high BIF participants, but high BIF participants temporal distance with the brand was closer than low
BIF participants, The characteristics of high BIF participants is that they emphasize why the action is
performed, not how to do the action, Both recycling and upcycling campaign messages appeal
environmental issues to the participants, who value the environmental issues, The same pattern was
observed in participants’ brand experience,

Significant differences were found between recycle—only and both recycle—upcycle groups in all three
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distance measures, Participants who are aware of both recycle—upcycle concepts had shorter temporal,
spatial, and social distance with brand than those who are aware of only recycle concept, Even with
participants’ psychological distance between recycling and upcycling messages, participants who knew
the upcycling concept had more friendly relationship with the brand with environmental campaigns., No
significant difference was found between the two awareness groups in their brand experience,

The current study investigates the high interest of audiences on environmental issues, which might
be a bias to evaluate two different environmental campaign messages, To investigate the difference
between recycle and upcycle campaigns, more elaborate stimuli should be developed with other related
variables, In addition, it seems that audiences care about the value of recycling and upcycling, not the
benefits they might get from this behavior, As stated, audiences with high BIF, who emphasize why

the action is performed, had a shorter distance with the brands with environmental campaigns,
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1. Research background
1-1. ESG background

m Although the importance of corporate ethical management and social responsibility
has been continuously emphasized in the past, most companies have focused on
financial factors and practiced UN (PRI) management. In establishing and decision-
making. non-financial factors such as per-capita policy were set to be made to fund
investors during the market, and included E (Environmental), S (Social), and G
(Governance) as they are currently. Implement the following responsible investment
principles: A system of responsible investment principles was formed for the
purpose of promoting and disseminating the principles of responsible investment.

1-2. The table shows the importance of management. and at the corporate level, investor demands are increasing through
strengthening of various regulations, especially environment-related regulations and strengthening of the stewardship code is
reflected in the evaluation and credit rating, and As ESG demands from customers increase and global trends begin to pay more
attention to activities, it can be said that an environment has been created that companies can no longer ignore.

Strengthening ESG Increasing investordemand | ESG reflected in corporate | Increasing customer
regulations for ESG evaluation demand ESG
1. Strengtheningcorporate 1. Steward, who seeksto 1. Global credit rating 1. ESG highlightedas a
information disclosure improve corporate agencies use ESG credit key factor in supply
obligations. governance, etc. rating factors reflected in. chain managementand
2. Achieving zero carbon Strengthening the ship partner selection.
emissions by 2050 code. 2. MZ Increasing demands
Strengthening carbon 2. Responsible investment from the ESG
reduction regulations by pension funds and generation.
for companies and asset management
effort. companies, etc.
Expanding the use of
investment strategy
ESG.
Source: KRX ESG It was written with reference to the portal report.
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1-3. The table presents representative examples of increasing risks. Among the number of accidents occurring per
year, In 2022 the number of incidents is related to social issues 311, the cases are related to governance 211, and
the cases are related to environmental issues 86. In detail, cases are related to consumer issues 4, cases of unfair
practices 69, cases of working environment 52, cases of workplaces 47, safety and health violations 18, etc.

Example of increased corporate risk

Environment Society Governance structure

1. Increased greenhouse gas 1. Death of a worker. 1. Block management's shareholder
emissions. 2. Light problem. proposal rights.

2. Exceedsthe standard for 3. Unfairdismissal of employees. 2. High salary of the head of a
hexavalent chromium. 4. Strike. conglomerate.

3. Nitrogen tank explosion. 5. Consumer issues with defective 3. Violation of shareholder equality

4. Increase in carbon emissions. products. principles.

4. Tax investigation and
embezzlement.

Source: Korea Corporate Governance Service, KRX ESG portal, It was written with reference to the MSCI evaluation
system.

2. Prior Research

2.1_ESG and business performance

Studies that have provided a theoretical basis for the relationship between ESG activities and
management performance are being discussedin various ways. Stakeholder theory (keholdertheory)is a
fundamental theory through integration of ethics and corporations, integration of institutions and social
institutions, and integration of interests of stakeholders and shareholders. It is argued that the non-
financial activities of the business reduce costs such as fines and taxation. On the other hand, it
contributes to operational ESG efficiency. increases employee productivity, and positively strengthens the
corporate image. There are also studies that show that it contributesto spiritual performance ( , Sunae
Park, Eunhye Shin, 2021). As it reflects the non-financial characteristics of the company that do not
appear in the ESG financial restructuring plan, assets such as innovation, human capital, reputation, and
culture are formed through corporate social responsibility (CSR), environmentally friendly activities,
improvement of governance structure, and ethical management. It is argued that corporate value
increases through this (Hanson, 2013).

2.2 . ESG and sales performance

Accordingto Salesforce (2021), the factors that influence consumers' purchasing decisions are how
companies treat employees and customers during a crisis, environmental involvement, and racial
differences, with higher levels of influence. Measures against star and economic inequality were taken as
factors, including community participation, and On the other hand, it contributes to operational ESG
efficiency, increases employee productivity, and positively strengthens the corporate image. claimed to be
hit. When combining various results, the stakeholders that are ultimately connected to a company's sales
performance are consumers, customers, workers, and employees. In relation to corporate performance, it
is an essential factor because it can have an indirect effect on non-financial performance.
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3. Research hypothesis

Hypothesis 1: My company's activities will have a positive impact on the company's long-term value.

Hypothesis 1-1: My company's activities will be able to increase long-term value to a greater extent the
larger the company size.

Hypothesis 2: My company's activities will have a negative impact on the company's short-term value.

Hypothesis 2-1: My company's activities will be able to increase short-termvalue to a greater extent as
the ESG company size is smaller.

Hypothesis 3: My company’s activities will have a positive impact on the sales performance of ESG
companies.

Hypothesis 3-1: My company's activities will be able to improve sales performance at a higher rate the
larger the company size.

Hypothetical station 4: Among my companies, companies subjectto environmental regulations will
increase their existing ESG businessvalue through more activities.

Hypothesis 4-1: Among domestic companies subject to environmental regulations, larger companies will
be able to increase their corporate value more.

4. Collection of data

4-1. The author intends to collect the financial variables used in this study based on company-specific
financial statements provided by the Financial Supervisory Service's Electronic Disclosure System (Dart).
ESG rating data is provided by ESG scores from the Korea Corporate Governance Service and MSCI
(Morgan Stanley Capital International). I'm trying to extract As discussed previously, evaluation ratings are
currently provided by several organizations, but the sample for this study was from two organizations.
Therefore, we try to use the scores of corporate governance agencies with the most similar evaluation
models, weights, and rating systems and the average of the scores. MSCI The Corporate Governance
Service's evaluation grade ESG is a well-informed and trustworthy evaluation based on the DESI brand,
which has a high evaluation rate that is utilized within the ESG of the government, it is also confirmed to
be the most cited indicator in the 2013 paper (Oh Deok-gyo et al., 2019; Oh Sang-hee et al.; Park Soon-
ae, and Gong Gi etal., 2021). 2016 Hwang Jin-su et al.

4-2_The sample period is from 2011 to 2018 when the company moved to Sunko Jeongrohana. Until the
year and the key is the company K to OSPI For listed companies, if the following conditions are met:

y Listed corporations with monthly settlement of accounts excluding financial businesses from fiscal year
2010 to fiscal year 2018 12

y Companies whose data can be used in the Electronic Disclosure System (DART) of the Financial
Supervisory Service ESG companies whose scores can be used by the Corporate Governance Service and
MSCI

y Korean Companies whose industry and fiscal year did not change during the sample period
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5. Derive results

5-1. Based on the classified companies, we will examine whether the company's activities have long-term
entrepreneurial ESG value (Tobin Q) and short-term value (ROA), and examine Sales performance (ROS)
whether there is a correlation between the results and environmental regulations. Also, company size We
would like to analyze whether any significant differences exist.

5-2. As discussed earlier, the score calculation method is different for each institution, so the non-ESG
ratio between the scores announced by each institution is still different ESG It can be seen that
teachability and the reliability and accuracy of information are low. Therefore, in order to increase the
reliability of the score, this study uses the scores provided by Korean business journals to determine the
ESG scores provided by Korean businessjournals. Companiesthat do not have MSCI (MSCI My Company
and Volleyball Committee Jojo Won) are the key points that meet the requirements of this study. to We
plan to add up the average value and use it to exclude the score from ESG.

5-3. Analysis of the relationship between ESG company activities and short-term value
5-4. Analysis of the relationship between ESG company activities and sales performance

5-5. Analysis of interaction effects between environmental regulations and corporate activities

6. Limitations of the study

m The limitation of the study is the period (2011~2018) in which ESG is analyzed
using scores provided by ESG.Because of ESG knowledge., it is provided to
companies that do not have scores. information disclosure agencies. There is a
limitation in that other companies cannot be included in the sample.
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Decoding Colonial Shadows over South
Korea's Acculturation Culture: A Thematic
Analysis of an Immigrant Reality TV Show

IXR, FRE|, HER

S3hstn Zystat

South Korea, transformed from a colonized and impoverished nation to the world’s 10th
largest economy, attracting over two million foreigners from 180 countries due to
economic, educational, and tourism opportunities, This study explores the acculturation
culture immigrants encounte as the sociocultural atmosphere that influences immigrants’
identities and relationships in the host country,

South Korea's complex history, comprising colonization, poverty, rapid economic
growth, and cultural development, crafts a unique environment for immigrants, The
nation's colonial history leaves an enduring mark, evidenced by its societal preference for
individuals from developed Western countries, while often looking down on those from less
developed nations, This duality in acculturation culture mirrors Korea's desire for
validation from the West and expectations of gratitude from the Global South for its
assistance, This study explores how Korea's unique history, blending colonialism with
successful modernization, has shaped distinct aspects of the nation's acculturation

culture,
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To explore this, we analyzed "My Neighbor, Charles," a reality TV show reflecting societal attitudes
and possible biases within Korea towards immigrants, The analysis used a postcolonial lens, focusing
on contrasting depictions of immigrants from different regions, and examining themes of identity and
cross—cultural dynamics within the show's narrative, The aim is to understand how Korea's colonial
legacy influences its contemporary acculturation culture, considering the underexplored concept of
postcolonialism in consumer research, especially in a unique context like Korea which embodies
characteristics of both the Global North and South, The paper introduces the concept of consumer
acculturation culture and uses Barry’s post—cultural criticism characteristics as a basis for analysis,

Our analysis, grounded in Barry (2019)'s four postcolonial critiques, reveals that the program distinctly
portrays individuals from the Global North and the Global South in different ways, First, the show
appears to perpetuate stereotypes, showing cultures from the Global North as normative and universally
standard, while exoticizing and romanticizing cultures from the Global South, The program also subtly
suggests a racial hierarchy in beauty standards, often favoring Western and Korean standards,
Additionally, it depicts immigrants from the Global North as highly educated and professionally
successful, whereas those from the Global South are often shown persevering through economic and
cultural struggles to achieve their "Korean Dream."

Second, the program highlights the importance and power dynamics of language among foreigners in
Korea, with English and other colonial languages serving as significant social and economic capital,
especially for individuals from the Global North, These languages provide advantages in employment,
social mobility, and integration, For individuals from the Global North, learning Korean is often optional,
as they can rely on English for communication and professional purposes. In contrast, individuals from
the Global South find mastering Korean essential for successful living and integration in Korea,
showcasing a stark disparity in language proficiency and usage patterns that reflects the broader
geopolitical power dynamics and cultural influences distinguishing the Global North and South,

Third, the program highlights the phenomenon of hybrid identities among individuals in Korea from
the Global North and South, with distinctions in the formation of these identities, Individuals from the
Global North often consciously craft a hybrid identity, selectively integrating Korean cultural elements
while retaining their native practices, facilitated by their economic and cultural capital in Korea, These
individuals exhibit a cosmopolitan identity, engaging with diverse cultures while living in Korea, In
contrast, those from the Global South tend to develop an emergent hybrid identity as an adaptive
response to their environment, with their identity oscillating between their native culture and Korean
culture, This process is heavily influenced by socio—economic conditions, and individuals from the Global

South often experience a stronger need to assimilate into Korean culture to navigate their lives
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successfully in the country, The dichotomy of cosmopolitanism and identity oscillation showcases a rich
diversity of experiences and emotional connections to cultural roots among the program's participants,

Finally, it reveals that a contrast in the interactions of guests from the Global North and Global South
with locals in Korea, Guests from the Global North are often depicted engaging in reciprocal exchanges
with locals, driven by intrinsic values and a genuine appreciation for Korean culture, In contrast, those
from the Global South are frequently portrayed as recipients of local generosity, with their interactions
being more transactional, extrinsically motivated, and often connected to work, education, or support
initiatives,

Our study elucidates the role of Korea's socio—historical context in shaping acculturation culture
through the lens of a TV program, providing a unique contribution to consumer acculturation and
post—colonialism studies, with future research planned to include analysis of viewer reactions for a
holistic understanding. The research highlights a distinctive dynamic in Korea's postcolonial consumer
behaviors: individuals from the Global North seek validation, while those from the Global South are
drawn to the Korean Dream, adding complexity to the themes of societal reordering and revenge observed
in previous studies, Intersectionality, particularly involving origin country, socioeconomic status, and
race, plays a pivotal role in acculturation processes, with improved socioeconomic conditions leveling
attitudes between the Global North and South, and racial considerations influencing beauty standards,
Future studies should further explore the impact of factors like gender and family structure,
Furthermore, an analysis of the program's evolution over time indicates a decrease in postcolonial
features in later episodes, possibly signaling growing multicultural acceptance in Korea, This shift
necessitates a longitudinal examination of immigrant depictions, considering both audience reactions

and the entertainment industry's tendency towards cultural objectification.,
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(M=5,06) .} 01*3<M=5.48>o1 7Hoyﬂ, Sjde o 7 Azsia Aol AAA Age SAMeR felulsiAs

(B 1) JHRA 2 Fobd ANOVA Zut

S HrrE F ootz
AHA 12,792 9222 003
ERE M5B 4,767 3437 0654
MIcHXIO[(C) 1599 1,152 284
A*B 2315 1,669 198
A*C 150 108 743
B*C 1.804 1.301 255
A¥B*C 5577 4021 .046*

RNE=0798E RAE=050)
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GO 2) 7KMol MEnt Fxidel JsaE it

SASIE Z3t o] BAHOE folulsh Uehdth, ol4M=5.970] B
Ao ettt AdiRtelE £ofulshA ekt ZHKhS(0M=5.45)
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(H 2) Aal™ & FI2F ANOVA Znt

AL B F RoEE
HER 8665 8053 005"
R HRiB) A75 441 507
MICHRIOKC) 4637 4310 .039*
A*B 590 549 460
A*C 086 080 e
B*C 125 116 734
A*¥B*C 2003 1.862 174

RAE=0688= RME=039)

upAoto 2 A 5 A2 A2k O R BAE Fit Aol BANOR Feulsh ettt Ay

[ bl
(M=5.95) et o 4(M=6.23)0] AZM A7+ § 7| she AR el
(& 3) Az X2t ANOVA Zt
=S HANE F ROEE
SHA) 5222 6312 013
TR 2B 1.342 1622 204
MIcHXIO[(C) 296 357 551
A*B 353 426 515
A*C 240 201 590
B*C 355 429 513
A¥B*C 1109 1.341 248

RAE=0684~82 RME=039)

A AIE FUSHA A 9 FPIL ool B & A0 ek Aak A2 gt W 3
ARG AIE bt AR 918 FePAY A9 o] U ta 71 AthSe] ZAl kTt B 1Rt Ao
o e

= A4Sk Qodeh. A7 AZhS A Kol trehton] ojio] AL} B B ALOR Liehge). o]t
Abe 7133} 97 2|7k 9lo] Al xjole} AW xpo] TE|a Ax|A Agke] 2 AItE Bl 9o}

£ AT Aoz ARREE AFShaL qlet. 1Azl Qlo] o] 7HE Fagh velelzhs ot e
SRzl el oldo] WA & Ao vehdth, of Tt ARSlellA] 1ol digt o g5 ek g
HojF Azol), thgo. Altirjo] wele] Higke wsklrt, ALEIZl SR AIZeIA F1 Al Eo] ZA R
T} =0 9 7HS Ho|1 9lolth FHL AFSlo|A Lpo]7} Solzithe Ao ojulel| tiaf AAFE-S A1t 9k
R ko] 28 FIHE A|AFR= ul7} 9ok

A Bife AFAoRE AXE ARSIl Atk 71 Hstel 22 ARR] ]l ofqro] tigh 7 A o] el A
I AJef] 2ol 7RIt 7ruAlold Hef =lo] dasirial & 4= itk o3t 71 dAI o] ARz 0]
e A2 WA AlEtellA A os afd FAloloh AR Q] A= S ARRlollA Aol At F9)4
Q1 F=Ql leZ: Xﬂﬂﬁ}%ﬁl UM = AR A L ARl whE ae7F HRsiths A2 AFHOR AABRE
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RESEARCH BACKGROUND

The global eco-friendly food market is expected to grow steadily as the demand
for safe food is increasing due to the emergence of health issues after the
COVID-19 pandemic.

Consumers' interest in safe food and health may vary depending on region,
age, educational background, number of household members, income, etc.
(Kang San-Ha, 2018).

Therefore, this study aims to analyze the impact of consumers' changes in eco-
friendly food consumption using a model that considers social and
demographic indigenousness.

We would like to find out how the prolonged COVID-19 leads to increase
interest in food safety and health changes in consumers’ consumption behavior
for eco-friendly foods

PURPOSE OF STUDY

This study attempted to investigate the changes in consumers' consumption
behavior of eco-friendly foods and eco-friendly agricultural products after
COVID-19. Research on changes

in consumer consumption behavior of eco-friendly foods and eco-friendly
agricultural products will be useful in specifying the policy development of eco-
friendly agri-food activation measures.

Producers of eco-friendly agricultural products and eco-friendly food
processing companies will provide useful data for identifying consumers
preferences.
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ECO-FRENDLY FOOD AFTER COVID—19 ANALYSIS OF CONSUMPTION CHANGES

» A PRIOR STUDY

Previous studies have been conducted so far on the factors related to consumer attitudes toward
food safety and the impact of interest in health on the purchase behavior of eco-friendl
agricultural tproducts and eco-friendly foods. The following studies have analyzed the factors
rélated to attitudes toward food safety and the factorsrelafed to eco-friendly agricultural products
and eco-friendly food consumption behavior.

1. Lee Sang-yeop et al. (2011) analyzed the relationship between health interest and consumers’
purchasing behavior.As a result of the analysis, it can be confirmed that the higher the health
interest, the higher the purchase of eco-friendly agricultural products. In order to increase
health concern, a systematic education program development and public relations activities to
improve the consciousness of producers and consumers were presented.

2. eon Sang-min (2014) analyzed the level of consumer anxiety about food and the influence of
the level of anxiety on the purchase of eco-friendly products'and the satisfaction of
consumption life. According to the analysis, consumers' anxiety level was high, and the level of
anxiety varies according to age, gender, and education, and consumers who are anxious about
food hazards have low satisfaction with eco-friendly products.

3. Unlike previous studies, this study is different from previous studies in that it will analyze the
consumption change behavior of eco-friendly foods after COVID-19 according to social
demographic and variables by conducting statistical analysisusing data fromthe 2021 Food
Consumption Behavior Survey of the Korea Rural Economic Research Institute.

(]

o BUYING ENVIRONMENTALLY FRIENDLY
F00D

L In order to understand the purchase behavior of eco-friendly food, the increase or decrease in the
frequency of purchase of eco-friendly food was investigated compared to the previous year. The
results of the surveZ on the freguenc&( of purchase showed that 32.2% of households purchased eco-
friendly food in 2021 compared to 2020 and decreased from 2.5%.

5]

68.8% of households with five or more members said the frequency of purchasing eco-friendly food
increased from the from the previous year, while only 26.4% of households with three members
increased.

3.  .Interms of the age of householders, 71.9% of those in their 30s or younger said the frequency of
purchasing eco-friendly food increased from the previous year, and 23.2% of those in their 60s or
older showed a higher preference for eco-friendly food than older people.

4. Depending on the education level of householders, 40.3% of college graduates or higher said the
Ireguency of eco-friendly food purchases increased from the previous year, while only 18.8% of
middle school graduates or you.n?er said so, indicating that the frequency of purchases varies
depending on the education level.

5. Households that said the frequency of purchasing eco-friendly food increased from the previous year
according to the average monthly household income was the highest at 35.8%, followed 34.6% in
the 6 million won range, 33.7%, 28.7% in the 3 million won range, and 28.4% in the 5 million won
range, i.ndii:ati.Tg that the increase in the frequency of purchasing eco-friendly food was less related
to income leve!

@
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» REASON FOR PURCHASING ECO

]

w

FRIENDLY FOOD

In order to understand the cause of the purchase of eco-friendlyfood, the reason for purchasing eco-friendly food
was first investigated. The survey on the reason for purchasing eco-friendly food showed that 45.7% thought eco-
friendly food was safe, 31.2% thought eco-friendly food would be good for health, 11.7% for environmenial
protection,and 11.3% said eco-friendly food tastes good.

In the case of single-person households, 50.0% thought eco-friendly food was safe, 38.1% thought eco-friendly
food would be good for health, 50.4% 1hougig eco-friendly food was safe, and 46.3% and 73.9% thought eco-
friendly food was safe in four-person households and householdswith five or more people,respectively.

When looking at the gender of householders, both men and women 1ho1.‘1_fht eco-friendly foods were safe, 45.2%
and 47.3%, respectively,and 32.5% and 27.6% thought eco-friendly foods would be good for health, respectively.

‘When looking at the age of householders, all aq}e groups under their 30s and 60s thought eco-friendlyfoods were
safe, followe eco-friendlyfoods that would be good for health. Those in their 30s andgoungerwere the highest
at 51.2% because they thought eco-friendly foods were safe, and those in their 60s and older were the highesfat
34.0% because eco-friendly foods would be good for health.

Dependingon the education level of householders, 48.1% of college graduatesor higher, 43.3% of high school
aduates and 36.8% of middle school graduates or lower were the highest, with 31.8% of high school'graduates,
1.2% of college graduates or higher, and 27.6% of middle school graduates or lower.

o ANALYSIS OF FACTORS AFFECTING T

FREQUENCY OF PURCHASING ECO-FRIENDLY
F0OD AEFTER COVID_19

Analysis of factors affecting the frequency of purchasing eco-friendly food after
COVID-191n order to derive implications for ways to promote consumption of eco-
friendly food, the characteristics of households that purchase eco-friendly food more
frequently were examined. In the 2021 Food Consumption Behavior Survey, 55.42%
(1,839 households) of households do not purchase eco-friendly food at all, so if these
households are excluded at random and the impact of the frequency of eco-friendly
food purchases is analyzed, sample selection bias will occur by samples that are not
randomly extracted. In order to solve this sample selection error, it is necessary to
apply a measuring technique that estimates whether or not to purchase eco-friendly
food and a formula for determining the frequency of purchase of eco-friendly food.
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o LIMITATION

The main target group of eco-friendly foods can be divided into urban residents,
young people, high education, income level, and the number of members of the
family living together. In addition to developing policies for these main target
groups, it is necessary to create conditions for further growth of eco-friendly foods
through product development. In addition, in order to greatly contribute to the
promotion of consumption of eco-friendly foods, research and development and
product development that can have price competitiveness are necessary In addition,
it is necessary to continuously establish an eco-friendly food safety net, reveal the
health functionality of eco-friendly foods, and promote their effectiveness so that
eco-friendly foods can secure reliability.
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1. 915

2T Sof H2E s S Zo] Ao EZagt $hlzE AsiAA =HEA el & e,
2016; MY, #L&3) & =Y3], 2014) 2AH7] YA D AZF &2} 714835} E9] 31 (Pensupa 2020;
Wagaye, Adamu,&Jhatial, 2020; Chen et al,, 2021), 0|2 <l&} A7}~ ¥4 S(Hasanbeigi
& Price, 2015; Chen et al,, 2021) 42 U F2-EE0] o]4p3}E]7] ARFITHKunig, 2020).
o= 1 dst7] flel A FHIE EY o U= TR RSl AAEAL Qled, Al A=
= GAtolE AES] A, Al A, A38E AR A, 287] i FEA 50l ATHE]
AR, 2238].& =43], 2014), 53] AHB-E52] 45 o[ A= ¥ T2 AAREsH] izl
(A<, 2012) ol AlFH 57t 72 AlFo=vt 283 o = 23 g, dAelE 7‘11“ =
H7]=e] Hoks Folf AR I7FA 9] AlFolRz (WA, 2012) B /o] HrleRE o7 SR
o] A&7 Psst A EL TS0 4= 9k 20| AL 7RI o)A E Holu MgAA Elie] ¢ato]
2 AES 12 o A FEwor|(aA & A, 2010), ZlolN AL EAS 27

= N2e BEdeg Zg] FA Atk (Petro, 2019; Kim, Kim,& Kwon, 2022). ol 7|4E
AAte|Z AlEo] wiEoll 3AIQ F= vlE Zlol2t ol 4Skal(Chen et al., 2021) A&
2oz APAskL QtH(Lee & Song, 2007). SHAINE oldih= H=A JAtelZ AlF2] Hll=

2ol 4w
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HAsE AAo|tiWinterich, Nenkov,& Gonzales, 2019).

259 7192 AAtelE AL AHEF 7iAE RSk Yal AlE] AN SHE Re vl Al AREE
gt SEA|EE ol2gt viAIE WHALE @3] AR stolg AlEo] gt A4 e 9E =Y 4 vk AL
IS s =W ARl AIE 7] M, ATAE § AIEIY] A4S AGAI7IA == (Argo
et al., 2006), THeF Av|2P7} HlZIS1A] kS EAS 71 A& A7 Aoz Ak 2 Ze 49 AlEe

o] Elof|A F8AQ1 ok v 4= Slvkal sdstA Hol 53] datolE Al AmS #7]=e] F8%t
Ak Fithal AR =], o] FH7lES Yy AoR QAE= Fdke] Jlom(Brd s, S, 2015) 17>
wEsA o uighAskA| o EAS Ao IusiAE Xsletth(Ackerman, Huang, & Bargh, 2012;
Murray & Schaller, 2016; Meng & Leary, 2021), 2, A2 723 npAg AL @3]8 JAlo]Z A|Eo
gt 212 e AS =Y = oAl ode 4= 9lom, B Ao A o]t EAof tish s ARRICR Social

signaling< A|FstalA} St

o

2. Ol2X Hj7

1) YARIE NIE

SR EES 98] TR W] AAIEL 9lon], 1 FolHE QAjolR ABE e WA oR M2 4]
EWES ofZoj/ka Qs Aol AAtol2 AR V1E0] AL SASITHL ofAX|7] HHR, ARRE
wislo] ol Sl AREET} T Ho|S itk TALOR, AULEL o4 ABe| SHS xS}
A 25 A reuse) T AEL oulse(E, 2019), o] Y] o} AET} FUT FHO| AFOR

uF ARG 4 Ik v kol ABL TR0 BAS s AASAL Au W 1S 715, tixel

£

-

5 TRt SHCA AlEA HEAIA(A-7], 2015; BFelQl & HEl7], 2016) YRt Eﬂ 7}7?]‘2&_ #log 74%
W A ES oJu|gtti(Lee & Song, 2007). wekA] o] Lol gt 7je] H7|[E2E o o] &7kt Al
TREold 4= it dlE 501, oldo ARgE AR ] AF o RN HE-8E 4= 9l IJ HAtelZ Zﬂ”ﬁ‘—‘]
749 o)Hol| ARgE FHAES AMgDte] 7IEA, E87](e.g. -] & HEAfolE B AT ) 5
theket AES v 4= Stk

olAH YAllE AlES H7 =S T B8 = 7] wiEof vil-f- XeEAlolRtal AR gom o]t
HEAS 20k 718 B ole TR 4 Tk, A4S Fad AE S0 15 o5
ARSI 1 818 22A]AE Bl oll@K Petro, 2019; Kim, Kim,& Kwon, 2022), QALIE AJZ9] S
3ol SRS of Zrofdich= xpEA(Adigiizel & Donato, 2021; Polyportis, Mugge, & Magnier, 2022)2 =7]7]9]
T2 titAE 2 = QUo7 oA R ARE AR AUgls ks 8 aRERE stolg 719l
3t HALEA o]n| RS ZHeE § w8t 4= 9l O (Kim, Kim,& Kwon, 2022; Hillestad et al,, 2010), 4H|ZF52]
ARl e AlEE AR = tiEe= 37 2Q1 AkE 7IHE 4= UtHLee & Song, 2007). Ly o=
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L 7|jojale] 220l Ao @ oAt Winterich, Nenkov,& Gonzales, 2019).
Ato]E AE2] il AFUA| A 1 Y0 2 = Q) giFEe]
FAAtolE Al AR-S B3l A B SHSIAIL],
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3 Siek. ofefa WA AT AZIBL] AHH, 9512 AR SolF A vIEEL B
A, olst AZHE @S £ 4 gtk AE AGIAS FESP] B A AUAEE AF Aol B

3§Q] 2 HlEA o] T 24 wEA EHtH(Pham & Taylor 1999; Zhao, Hoeffler, & Zauberman, 2011).
oleRl ML ABRRR Stol MR} Al 7H] HE, ATARE 5 AETe] dEAS IAZIA THe=H|(Argo
et al., 2006), o] 1] £<lo] BlRFAsHA] FS SAS 717 A} AZHA 0= AREITk M2k A9 AEe)
E7g0] 2loA Hol(contagion) H ATtal TRt E3] AAOIE AlE-S =Sl #7lEe] S8t AT

AR =, o]t #7152 TR AL Q1A EE o] JrhErAS], S, 2015), QR BeEo
S kS S41S 7171 AlEo] A0 3l 712 5 Sl FRRAT AZelel, ofele B4 X7t

ZFA o7 JusHAE X]Q]réﬁ9]'11}(Ackerman Huang, & Bargh, 2012; Murray & Schaller, 2016; Meng &
Leary, 202, 2, AFE-S 23 oS AL o5le] Aol AEel et A2 99e ¥ & orkn
e o e ﬁﬂrﬂ—i A ool 2 Y A Aolear o e o Ith(Meng & Leary, 2021: Abbey
et al,, 2015; Rozin et al., 2015; Aschemann—Witzel & Stangherlin, 2021),
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g
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oSZE >R
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2) X2l oA

A Qe B4 32 v She SAL 7171 o] AHOR Aol 1S 71 4

SIFh W, oleith AR op etz slol Aol felehes B A Ssloke 5 439

A7) A = CH Ackerman, Huang, & Bargh, 2012; Murray & Schaller, 2016; Meng and Leary, 2021).

E4 Al 1 AEY Alse duel dlo2 A AR dEEo] okl & 4= UtkTylor, 1879; Frazer, 1895;

Mauss, 1902). “Like produces like (Z-& A& 7o AL ) vh= WA Y, duk= Yolo = 2lg) Haystr]
|

Z
}Z0]thH(Rozin, Millman,& Nemeroff, 1986), =, ¥Qlo] T A|Zo] vlgZlsl] ke EAS VMRS L

l

G
23} E A A AT B4 olo] Wekthn A2 4 Gtk Flolth, AAtlS AEL A5 AR 913
ubAIs) 9 BAS JHATHL oA w7120 AMge WAl o] 29 HlEelA e 24
GO AN & Fely], 2016) AF 2iet 2 WAol ekt 4= gck.

N

&

oo H7|Z2HE Hdd 4= e FalldS AASH=E AlF AF Al FATE Algr 9 Walrrg o] A EaL
UK & Z4ut, 2015; 9743], 2014 oA & AgHE, 2021). sHANE Hl7]=0] AEHSIE AA Aoz
o] HR| o= ALolE AlEo] HlSole E5lal(Tybur et al,, 2009; Tybur et al,, 2013; Meng & Leary,
2021) AH|RELS o] A3] AlEZof| 2Fo] ZESkrhal A A 072 WolE It (Winterich et al., 2019; Meng &
Leary, 2021), o]0t} Simpson® E2E0] ATH2007) oA 7Sl Hae a7} oo Afaas P
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At Aol Hejet A 7S Sl LA AAEE ATASS YA tist Ao R ARgAet
AFA S| AT AE-E 7HsdHA ohm, A=) At oS S
ZHZE AH|2T7E S7FsHAA AT A5 A AP wEA S7kskL itk S8H L ol
(Bloomberg Intelligence) 9] AL Auto]] w2 HAAA HHT QAFA5 A2 2022 4009]
gejollA] g% 109 7t 12 30009 He71A] e Ao ® o =il QtK(Catsaros, 2023). 4473
B AFASY i AR AGPT7L 54YE o A= 274l o8] diEs 94 ti3k=
AlEstlar, oAl AR e® WMo ok HA Fo AGPTE &8kl Stk Al s
Aol YRt ofuEt AGPTE o8-8 ZAIE AEsHAY, 7Higte]|o]
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S B8 Ul 5 s i) YRS A i slo, 42489 s
3 A4a1e] QNS BAsL Glck, el Bk ol ekgls ool

EQlo] AlS Z,P%—il]r HAE A1EL dEE Computers Are Social Actors (CASA) ﬂﬂit}%}% 7|Hro g s}o]
Fo] A} zg o] 32 AeE 4 9J=rtE AZFgtHe.g., Nass & Moon, 2000), & Hl=
ES T AR Aoalgo] tid= 1ol shte] AR 71 ez A didoll digt ¢4
Yopd A} Bt FAA =, ofjo]H Eof A 7H°]7§ % SNk AlA 1) A3AE ole|HEE AlFsteE
L AlZ)A](trustworthiness) 2012 Bol5lar, 2) 017t ofjo] HEL] @ ATle] 2jo]2 83l & 3) Al=]Alo] Ak
gk 4l Q1Aof mlX|= daFele vlaskaat 6}‘:} oo} T2 At A= NI E U o= IFAlS
ool Eo] thgt oJshE #elths FollA o224 o7t Aok, T3, IR 4 Ad=ollA Q-5 A1 oflo]
HEO] Al A FAoll 5837 2E FIshk= A PRS0 o842 A1FE ¥ 4 e USRS

o} H

[¢)
At FHAOE oA} ABAEY AEAG WYL F7HZ 5 U WorS BASH: ) Uolrlol &

mlo

2. O|EX H{7

1) QIZX|5 olo|MEQ| JHQIRE A%Iat I7t oo MELtS| H|R

[ =] [y

o A AR

A WSS ey o] AEE Qe AlsS B AA Aol ARE SRRIER] oF> HEF0] ZFET|E
S ZAI7E HAL QUek ololl= BAE QAT HEFH HolE ks, A w4 & thdR &E4 ZA0
et ARRl A =o7F BRI Sl ARoltt, AFol A AAEE e Aled Hlsl] AL Qs 8% 24
S ohhz HER AR frEolth AAEE ATAIse] Hivtie Eﬂol‘ﬂ% TSl k5o, ﬂﬂ@‘ﬂ] w2} 7Sl
FE7F s SA7E BASIAL Qe Alolth ERE, o] 8AEol AAEE AT Al AL,
P A2E A sk BE ARe; FHl=T) AFAF HH]~§ N dé‘P‘ gl Olg'ﬂu“ﬂ Zzto ]‘ﬂ/\]
Aele] ES A=A Uk, ofof whet a2 HH—WH AHEU Rz RS = al Al
on, AQFEY 7R R N7 Bl BT s AlsS T A=l =3E %1% -?4%‘@% g9
ZA5}3 Y= Ao 7 HItk(Nield, 2023).

NS RS BB thgol whet etolsA] B4 Qo] BebA BAWE e - gick

AT QTR0 A ol Rof| A AlEo] Wast 8- AMsly Zalel A 2= 14LS I o 7HEs)
(o}

[e3

E
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>
fio
N
4n
<0}
k]

l‘ll‘
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e
IS

i

spEe eto] Al EA] Tet ol 84 QA W] RS TIXE RIES TASRA TlA, 719, Aol
5 QIR B thpe] Aol et S Asgih o Sol, Lelel A4 ALY Abgo] 4k L4
2 ARFEE sefol A 18-S W Q1AIBk AARIS © Aljstel At ol o7t ol on (Featherman,

Miyazaki, & Sprott, 2010), JULSERIH| ANES EAYFE W o[ 8ASS ARG T 52 Zeto|HA]
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HRIEE Sol =0l of0[ES] M2lY 2¢10] thyol AZ| 2lalof bixlz e

HEE =713 ATHChoi & Sung, 2018). ©| 7 2IE B2 o]§A50] NAHEE FolA T/ sR=1F
of whe} ZetoluA] e, ZetolHA] 99, A1, /IR RitE 5 ZefouA] By £A4] 14o] dEkd
Ao, 7]1E ARt ool ET} obd AEA ST AR *7}1 geZA dFAS ofelHE digt A&
AuE FaTk Qlnh dF AFE2 NUAE I ARellA AR ool ES} AFAlE oo 173_ % g
SFE. 71, Sundar & Kim (2019)0]] w21 54 oulE 43 5}% FRNA LA ceIHEES F3f lerd
o A BTHE JEE AT et A7 Ae|HEES Fof AT hiEG o %%71] ‘/}E}kkiﬂi Kim & Sung (2022)
+ HAE A" B AR OAE A AEeE 2 RS 3D o A7 o] ERY AFAlE °ﬂ°1xd
E7F Pdsitial Brpsiolen, oleh g2 Aol Qe Al gL }719521 HE FHoF = 7d-F-oll=

UERFA] ke 2 BIsiein) ol At AakE EuiE S ) IR 7 ARl Izt °ﬂ°lx4‘59‘r 01*11
5 ofolE] gt A /IR S =T HEre e o
GERlETE A Aot Aol w2 At AE e éj‘_i °1]°WE4 old —“01 el
ek AlF A4S dor]al ol FFH AolFE FRf whe A7t UEhtertE gelstalat it

2) Alziet THQIgE BN

A12|2t A12] A (trustee) 7} 412 =4 (trustor) oAl F-83F 52 F3sllE Aolehs 7| E HIEF o= 4=
Ao} FoH e 78otalA} sk YA = AoF 4= ltHMayer et al., 1995), AlZj= QZF ARSloA] Hdojuf=
BE 9] A, A 7S LATTHBotsman, 2019), B8] AREAI7|L0] HEHSHHA Alg 7|4 A
W 7 AT AR BEAE S5Y o e $A% o tHLee & See, 2004). 53| Zefo|HA| A2k BEls)
of A== AR 3N B sk Tagt Hath ARle AFEo] ofd AS HYR slal ofd A
5 FHEAE oA AAsH=71E olsfistr] f1al B ash(Altman, 1977), olw] of2] A-tollA] Al=|7}F 2t
o] A4 AR E IISIEE M= 2ou| = AA Kelojgl= Ao] #elx]QitHe.g., Schoenbachler &
Gordon, 2002; Waldman, 2018), mHkA] & A= AP ES F7isk= A3dollA] o] 827} 1546 dlo]HES}
QUZE ool HEE thifo = o uff ZefomA] T Q1A dgo] thaA U= olfE AlE 7dE Eof HelaL
A gt AR oz, AP E SI1 AARelA AlZlol daFe nlE 4 Sl AlE AA|, & ASAlS oflo]HES]
E/921 A=) 4 8QlE Eelstar ofefgh A=A QlA]of glo] QIFA]s ollo]AES} Q17 oo Ee| Zpo]7t
Uel=7ke ASstalal gt A wAle ofelier A

001

A7 BAL ALY B AR ABAS ool HES] A FHS ofFA] o]Fol L7

A7 B4, AFAS ool AES} Ak ool AE 7k ABA 14jo] Hol7k Grt?

A7 TAJ3, oolAES] A=) ALY B AeIAl Al Q1410] x|t GFL ofwst, olat
2 ofold=e] §e] wet o]t QA
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3. A7 upy

1) % Ty
2 Q7 AR 370 Aol ABA)s offols A7 8
o] ES} Aol 7} AU=AE doh izt 2022 89 2211 A 2ARE AAISHIT AZ2A

=
ol g4} 8217 TV 2 slglem, WAdo] 50,2%2 79 ot Adn|= mAlsklnt E3E,

d 3 %2 10eo]14] 50t
A FE mABT, B AP 37 AR etk AR RARE AFAS ofoldE £4m = 537
QIZF oo HE £ (n = 284) 02 o] AREULE 1) AFA% ool AEL] AFA RIS 55, 2)

oflol A=t Q13 As ooldES] Azl 21 Al A4 folo] AAR A7) QlAjo] wlx|i
Hmaby] Slal Qg ool 29 Holg HHS FAS) 22 Fal
Ak, A WA BEE AR 891 2 91k A 8elE 4 o $Hgomm = 28)

UZE ofoldELte] Hlm EHo] o] & {thn = 250).

—

2) 5% 2%

ABAE] AL TASHE 2212 Sls] 18] oA ATolN WA WA AT HuE 7HLo ol
AR B skt B2 AT ABA%S AHA o84 10(014 60,0%, B A 34.24) & thioE
11 A% RES B itk A AT A% ABA AR TAsK 2018 A SR tEg Aele
2 ek, 7 Aos B S8 8-S mrl sl & 36710 RS it el ¢
ahiol W HAHHE BT o) ool AES W 4= Uepe] 2 Radol s 7l Hw2 Sahch, olet g
Faid 242 919 ofoldEe] g 412 214 (Lee & See, 2004 EaH5}eir

1) BHR 20154

=4

AEAIE ool E 2219 A WA dlolg(n =287 VIR -9 AHed u5eh Ao 2 e 42}
A 8QEAe AT 84 S U A RS, o S A 25Tt e o8
L 1.0 oME VISR SIGiEh WA, Redh Akl B 8QRA At Al 7)) ajle] FEE e,
& A 62.6%% UERHTh A HA 8902 | g, EEsly] ulizol ok o] ARt el oflo] e
T5dE EFslo] f54 aclor Wisiglet F WA 291 SAE 2 BS 2 QlolA, EAp W
HiAT 5] Sjatel tigt Hukg Zgtetar glof Al Beto g Wsiylet, whAlel 2l HekE A% 4
o 71EE A, VIS SOl NIBREE HejeiA A" IR e v)En AvE 232 X6t V)4
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SOR, WEG AAINE FU PHOE AQRAL WA A} A A felo] FHEYT F UYL
S

=

o
oLk, 2 WH Q9IS AT WS WS S glolA]) el Alo] HaEol AT o} o] 28 Ao

[e]

=

RR1EAE Tl FUF AFAT oloHEL AR 7R ARt oo ES] A=A

ofe]HdES] ol ek A=A 4] iP 17} =7k AR 3 SdEs t-d5e AAskT 11 23
o]

6] Al Q14 mE w ool E el W2 Holt ekttt FAHOE, AFAS ofolHES] f5HM
4.1, 4614 M - 3,90, BN - 4505 20 ofoIAES] A
= 3,81), 7|&4 HMIM = 3.86), Hef4] HIMI(M = 3,66), HFFHM = 3.67) %t =74 Ak I3l

2171 oflolHEL] A FEHM = 41002 BAHM = 4,48)& AFA5 ofolAEY] At
FIHM = 3.66), AALM = 3,28) 5t} t] &4 BrlsHech

H
2
o_>|:

3) oflo|MEQ| Al2|A0| Al2| OlAlof| OjX|L o3f H|m
ofelES] AlzHol AR A AelAe] A=l nXE G S5k, o]Hg JaFeo] ofolHE

Fao] ket xfol7h Lh=x] Bls] $is) Pa At AT R4S AT ABAE ool
Aetat Qg o] HE ete] Bl |t 2t Aok o] gt foFo] 02602 Leht ool HE f@ol
w2 Hjol7t fojulst A& Lhedet Zh A1zl olo] Az Q1Ao] WA Ak A% AT LA ool
E 2719] A5 A BRE = 17), 7148 HOE = 39), AL B = 4no] A=) Q14)o] fojulgt
JaFS mIAh B, A7k ofolE 20 A9 f5AE ) HOH(E = 42), HATHE = —.66)
o] eI FFL HAL RO Bl
5. 242 Y &0

B AT Q35S AR 37 thaoleks A % ol ofalstia ALY, 53] AR 4 o
QIBA ] Wao] thEHIL AT WA X uh, 7|4/ Foll that AT SIFE o] FolAaL gl AR
A A olgAFEe] MR B tharoRA 033—1133_ AFFES S AR QB ST BER
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ASZ ol 93 S 5 YUE T YRS TR ABsls AL S Skl ol

Seirhe ol ol24] joj7} gle}. olof ZE AT ATk AFAE A 1A Helska P AFAE
45 Q78 Sf BT 1% A} 8 A0 Jd Ee, 4 AR BE AR RollA AT B8
Sfa) AFHOE 1wl 7| 2ol3 Gl AN 719 W] GloAE A&7Hss W B efslofo}
s, S5 olgxke] Aol A@uol Gl AP HEl 71e0] Ad7bsd Wale] glo] whe Ak Rl

olo] njet o] AREAE P 7SS Ad7Hs AR 5ol 7140] 2] EAGL AR B BAo
gt oS- bl g U2 EHsha ik, 2 AT Auks IR B oalemA AEAsel dig =g
Lol T o] 8AES Y3t Tz, AuA 5L UEROR AT ) HeHoR AUFRE sl e
719 714 e ol AEASO] F55He ROl 7ol AE AgAso] Hold 714ent A =L
2382 ol 8A 5o 4 Wart e Ak, Yot £ AT Auke ABAS 7190] AnAisut of
2] QRIS A1 4= Gl ABA0] At ke 14 FasiA efElolol o Theret Aj9lo]
A aQl5a vl Elojof sHe AEA XS AQKE 4 Q7] whEe] ARA ANV S 2 Ao 7|t
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30| ololspt FmEmol DXl H3:

Al2lH[WOE, MH|A Aulie} HIMX| RS SAC=E

2015
S Fugssit
EIE

ol
i)
32 K

O} (e.g., Bickmore & Picard, 2005; Crolic et al,, 2022) HBO] oL AHO] EXJo] AuH|
Aol A o FaFe wIXl= FEshe ol XA lom, HREF RS ARS]A] di gz ofg
QB el A ARUACIHS: Tel sk A1A 9
T2 AF7F ool XA ekt SHAINE ChatGPTA R A=k Akto] S sk o AlRollA] A5
off theh &z} Q12jo] ofE 2|4 wF ol osf A Aol Fake niAl=Al Sl el
o] ZApict

AR R Aol A= 2]]1%) (anthropomorphism) 2] o] ARt A-50] FE o F=t
(e.g., Schuetzler, Grimes & Giboney, 2023; Beattie, Edwards & Edwards, 2020) 0]— E3A4
2HAR= LS 7]7:]]EE]-“ A2 tifo = 9145k —’F ilE]- A}S]H] 1L ©]& (Social comparison
theory) 7H¢lo] AHiLE Zfs] S1sh Efele] HEE & AOE (Wood, 1996) AF3]4 A%
2hgof| A B sH] E‘J*ﬁﬁ}t QA Z sptolt} (Br1ckman & Bulman, 1977). AF8H]|aL gt
T2 ERloly Wigdoll &35 o= FEd 2 S AR AtE o] $h=t (e.g., Amoit
et al., 2017) HEo] T3l 217} At &-8 vRAle|| &S = 4= Q)= (Moussawi, Koufairs &
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Benbunan—Fich, 2020; Gursoy et al., 2019; Li & Shu, 2021) 2]Q13} S=2o| ulel tt2 A Yehd 4= Q)
o] Zlaf ARl thafl QAT ARk B2 SfaFHlals Aol tigh Q14 B volrt AR uiAY ave] thE

FEFE v 5 Uk, wEbA] 2 A AR ORI} 4Eak ARSH] L o] AR AL ato] ojufgh FFE
A =A1E gRlskarat gk,

E3F AR 7] WHole Eetal wd 4 gl AR o AR = AH|A A (service failure) 7} (Pavone
et al., 2023) ol" P& A =AE Elsto] AR ALBIA Aoakg I 5, 7182 2A7E vlAlE Gkl
thal ghelsto] Aela] 9 71524 a2lo] AL AR 2 AE F AAShE ARR]A qlAof ofwgl ke
m 2 =2 gelatarat gk, ofof Haf A Farrt 71st Faro] ok A= oJAX = @ AlFelA (Van Den
Broek, Zarouali & Poels, 2019) F2o] Wﬂ ARelH] - of] whef oW gt HIAIA] fEo] AARIAE Ekle
A gt AR} Fale 71sA SHollA AR A| ZetolwA] 93, A, Weler 2 A Jks
U, 58 JEIF AlSE o] XA o] 2adt Hrhs SgA % EIF Ao ARRJHI ol whet

FIA HAA] o] thE Aol ol g,

2 TS FlA 71 AR G0l e T2 THRAA] AQIE ARA-AR] A3 AR agoll A WAYskE ARS]
2] Wh3-0] ks A E I AabAQl WiAIA] & gRlste] 7| ARRH| AL o]l glo] Aol thet AlRlR|wE
5o} ol B4 S o, g vl 8StE e ZtiEe AR Fare] Haa) gEiste] AR AAS
AXeFaLA} gt

B

1
& 1A

~
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o b W AL S0 Eoert A ekt ol ik oAbAY oy HUS Fa AW 4 gch

An)R} oR1EA o) meo] W, AEe] ofeh Axs A3 ojo] meld Huls 4 e 7] Bl

oHghck, ol 24 WA 2T oLl Bk oA wAA sk o] e o) Ak

olofzlct, XzkEl EAE] A%, AXAnte] FAULHETE & Al 2 EOEE B} o2 B BAS

AR Ao ol 84 A4m7} Auke AEsekn LA Sha, 1 Azl tiet Holeh B F7HAA A
AL 379) $-80)w7} Z7HITHE A4S & 4= dolth. 3, B4 TSIz Alzte] o

A BATE ATRE ol AV U JUEE AR /5ol ARG Al A AP a1

(o]

A2hE BARE §, Fagk Helstel A4E BAZe) AnE TAL O QFoA) TRk SAES ZHick
ool 2 Gl Aok B S0 Vsl 2 SIS A0 Sl ek Sel, A i
2ol

ANE BEUR TR A, S du HA 2 oA AdRelA AL RS S8 4T ) A74E A
|

1
A=A A= HEs Hal, xm;gL 2F, A2k Al s are

o] 4 o] Gt Aol HuE v 84 5
amlzie] YA v il EapA) AFShaA) Gk B ATE B AL ] ia Anjxie] B Hjol
BRI 4= Qleh ol Bkl AAES Aok, WU Zuold oS TE S AN WA oie Al

AMAREE 7S = Sl

2. o2 {7

1) AP Al g

M3 Al(Generative artificial intelligence)= ©|-2X}9] EA Q= HIgslo] AHE 55407 AJAS|
L Q13 A S 7140l tH(F2A, 2023). 7|22 Al 7]40] Thrd] 7| HIoE| S 7|Hho R o ZslAL ERsle
ARSEHD, Y ALE ol 7S TR IS R 0 2x 1% B0} s3] ol

= HE’J 20| AT Al mEle LLM(Large Language Model)O]E]- LLM-2 E“i:_ﬂr @
2 Sigelol] Ao ABARE R, el A HoleRRE 4aole] Txot ou)E shat
do|gtE SHHKhan et al,, 2023), @A AREET Q= djEA Q] LLM 24 Q13 A]%-S ChatGPT, 3lo|HZ
20px o) ot AdeH A2 AT Relo] e AR APHHFEY, 2029,

AR ALO) TS Thet e BAS FhAITh WA A Al R0 o Aigle] shte] Tt A
o AT A% S olgel Gl 93] S AAOIL 408 Bl SEAow S Al

e S5 AL ie) S ATk 1S olg A5 Helt
FEAS ATIAT W Aeld] s LA Bk AR ol Attt YRS s A

88 2023 si=gusts| FAR kst



RE S0l S8 A

Zoil et ~&2l=0f DIxlks Sut

i

)

It
i)
o
>
o,
H
m (-

o
ol
=2
jacs
2
s
>4
©
N
N

o
&
oS
Ho
E]\I

A 8 18], 2000), ol ol § uhel Aol B ehe
RS ATT A9 WY FHH ANS SEsh] 913 Pere masok & ol

2) XIZHEl EXIZHF Al £X 280z 0| 1|

2|2t FAIZH Perceived Control)2 “E4 AlFe] sk ko g o] J3kg v 4= = J=of gt

7Hele] Alg oz AolE 4= QItHGreenberger & Strasser 1986), E3]

Zat A90)x|o} 2O By AFHS 717 BA0R, FE2S Aulstud} ol

& Cheon, 2004), o] IAo|A] AJES] 1 52 Hsh= ASL HQAS 9

o] Ale|d A3 o] 2ol w2, AbgEo] AHile] 7Hxl A7t SRt

Reactance)< 438stl, P+ A5 3E81aLA) of= 5715

Eﬂ, 2RVl ARE ZE o FEF 7|55 ol 8ot Aot 194 32 A /\PQ—XH "‘ﬂﬂ 1% %*Oﬂ

SIgh Ako|7F Uttt AR e R, AR FEE 7)) Sle Aol R AEA AR vEe] &

A A A

= A —’.‘—ﬂ MBS /\l&ﬂ e 488 4= e, 4 AAE2 APk o R AMgALS] AL B AT

St o= AIShe Ae H3EE b AREARY] Tt B A St Aok T AR AR AR =Y

% |l 7101“ 4= Slot, 131‘/} A 3= Al whet th2 7] wie] HE AstollA] dEEel

785 AREAE dks o] ofd &= Qltk, o|uf) AR A= AV A = RS ?
7AW Es 7HE 4= QltH(Loepp et al,, 2015) OFx] A3t Hle} ZHo] ChatGPTS} 2+ ABAJFAL AJH|A

3 AAERe] AU ATE B 1ol 3R TVl ARARES ATE Alod 4= glthal =77

tzoll A 21 SAIES WA QAAIRICKSieger et al., 2022). °]2{3 A= 2BAEA B B SAIHS Al

ogn A A 5 ‘ilﬁ‘r(”XHH 9], 2010), &, AFE©] A4lo]l AT 4= Sl ﬁijd *Wliﬂ}% ol

B AUE BRIF= Alole}, E]E A8 Ao «lOP?‘i AR Adehe e 5

AR5 BEA7|AL, o]of whE FAAR] A WS AAATE AE ERIEkIt(Jeon et al., 2019; Redondo

& Aznar, 2018), WehA] 2 At o] A& o]8slo] A2t FAIS Sk Al 4 8910 WslE eI

Zoltt, olef thgh 7HA-2 ok} 2t

—

ML A7 EARE A 2ARG 1 2AA AL 23 S8or} ok Aol

3) XIZHEl EX|ZI0| %BES OJXl LK E{o|

[} a — =T -
B QT AL A ARGAR] A\2HE BAIZI AL SHo] tha 801 1t 5 BAS BIsh] 919
Zhel Aol RS v YA MASS Pobneln Gt WA Aleld $13o] gtk S SRR X2 B4
o] .t ASS =

9 2L PHEA 2 o §EE Yoh
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A5 ATTHAA 9., 2010), 2, A7 BAES WA Lol Aol AuAEE Held AEe B

U4 wIelo® Qls) ALS] # 4-89)E7) Wolr| Aoltt,

© A AAA oS Fa AuskAlch A7 AAA olEe Ale] AAle] WES dnht A5
[e]

A 4= Ae7he AAshe Aol weh F717F Dedvial weka 9lom, ofuf Ake
a7

ro
1>
QL
kl
o
o,
=

R
xS

UERdTH(Vreede et al., 2021). o|2F FARSHA, Aol A E AEA52] AFeet 712 s TS = A=
o] A Apedel digt figolehe Fd# ARl e Alsol tigt Bl 744l
ok = QUAATHEI, 85, 2019). ol vt W3] Mlso] A7 SAldel G2 vAI ofd Hels=
A3 Al 3 Bolert G W= Aol

ol

-

>
of
oot
o
=)
N
Ir
pay
o
ot
ro

AR Aol Z1HksEo] AIZEA ARt 77ke W1 A12HE FAIe] F3e SRlskarA} vt A2 EA

e A5 Slal AR B 24 TKs ol thEA shlch WA, AEA TR A 3Asoleh
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off o2 *IHI H%OI OfEA| HEMAI=A] 24180} S

+ 1985F%E] 202271K] X|H 387 GDP S0IA 210H|7t XFA[Sh= HIFe] =018 TH{ED, 2 nH|ge] i =
HdS HSSIA pit

= Oo

« O|C|ofo] ATHA :'“dééoﬂ Ast M2 S 01Z21(2000)0] 19665 E] 1997H7HK (2| O|C|0] AH| X[Z=2|
Al 2 '*W‘: AZ=s19 0, UG Mx|01(2010)0] 1989EE] 2008ETIA|] ATHH SHMS HESIFHOLL

20084 S551719 20204 T2L1-19 O[250| MEHS Bhat 5|0 o1z} i, $HAHEI(2011)0| AZH
E74It’*—1°’ ‘H OHA|E Z0H|E o=t HE Lol £ H “‘OI Sl 7|ASts 7|8 Y E o83 0|52
811 0 M52 blwg Taot ol

- 203 WEO| HTHE E2H JMEE A0S ASSI, AAE XE 24 DY S0 0| E2S H|w = 29| 7}
ZICH ook 2 ¢910| O ZEUE HIRC R T # Mejo| Mets £3ldh 4 QIS Z102 J|tfsich

ATHE S 7

« AMHE StH 7HdThe Principle of Relative Constancy:

- AlZte| SE3F 22 0|C|o] 7|z Feol|c St MA| 2ol 0|C|of7t AExjste S2le| HIFE S UESHH |A
ZICh= 714 (McCombs, 1972)

- AH[ARe} Z11Z=0] OfFt OfjA O|C|0] X|Z £=252 UBHH0 | ZH| ol ofsh |, ZH| 2-EC| Hels 10i| 435
£ 02 0|C|o] AH|2| HEHE 2o7ICt T2{Lt MTHE = 7Hdof| 23 0|87Hs¢EH0|C|ofe| ERet =7t E71sHx 0
Clof 0|20 X|Eth=HIB2 Ao Halx| gt H 1I S0l M XFX[Sh= HI20| YESIH FXIEICE

» B2 M0 ME2 0|C|07F SESH L 2o AH|KC| X|ETHEO| UMSEHH| FX|=|HLHMcCombs, 1972),
Q1 oix|Of M 2Tt HIEPHE 2C| 22} H|C| 2 oo CHet AH| X|Z0]| E7}sh=(McCombs & Eyal, 1980) & 0|C|
O X|=5E=2 FAAE| o ZHEICH= 72 21E3IFEHDupagne 1994; Scripps, 1965; Werner,1986; Z719],
1995; 244 1989).

« AT 2 J7HEE 71218k d7ae 32, w0IE =90l e AH[Xe] IIX|Z0|L CHE 221S0| AS KOt |C|
ol Z

EE)
0f X| 0] HES 0[K|= 229l ZHOZ LIEfRTHZIEZ, FXHE, 2010)
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+ 1985~2022

I

S

[N |

AR|MA(Au‘[o regressive Integrated Moving Average)
XD BRI 0| S BRI

ool

.. VAR(VectorJ_Autoreg_ression)
:HIEAR |2 2

] BVAR(BayeSian VectoLAutoreg_ressiom)
: IO K| 2 BB KE7 |2 2

+ OLS (Crdinary Least Sguare) il?l—.%ﬂ
+ Prophet (HIE} 712t 2fo|EE])
1| 7104

A
e

. LSTM(Long Short-Term Memory) &
a2

SEAl

ik

a1}

« FO|C|o EF 0= & 2 1H| & F0|C 07} XFX|SH= H|
TH|7}HAK[BHS HIES 0.6%-11% B2 UHsH| 2

+ = @M= HTiE 2 21E0] XX\ E|

(o e
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20| 28?
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=1
« ERYI[H] LSTM B&0| 71E £ o5 s HY
« Of|F0| =M ARLI-19 0| AP Z10H| HIE2 8% 5H7HH|Xtt +=Z20% {RAIE A
2023 0014720 001643 0006657 0007381 0007701 0.006909
2024 0027021 0007452 0006896 0007371 0007978 0.006591
2025 0045043 0002445 0007012 0007361 0007034 0.006431
2026 0071215 0026847 0007052 0007352 0007187 0.006321
2027 0103040 0022124 0007052 0007343 0007403 0.006255
RMSE  0.044184 0.021070 0.001963 0.001825 0.002194 0.001037
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HIAIX|
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A7 Ist= =l

~
o

2| RE80] gAIEE ME ~L0H2l=0i
Dixl= =1}

1. M2

BAEAS sk, 712l RTEE geld UYL EREk 4 gl Wero R gafol ey
o] WO QIet, QAjolRHE T A Eohe elxjol2urt o e Agow, ueld
A ARSI Aol © ot A2 71315 Bat Aoleka 3 4 ¢IEKWilson, 2016).
ol 4L WEsl ARJojeks o)A WS AH|ASoA] FEL QLA ofo] tigt Tlo]
27 o7l 2 oloix|A] ehe Holet, QlijolEe A% Tl Qlale] et Mgt Auh 2w
Ap50] glatolE o] ts) L7l Aol Batweks WA AR
ERECHERS U, 2022), TYUE Yol Al Fohol ke el RN
UFAS] A A T, Aol S ABE Fuolx Hokr] 441 eleh. olajgt ol T
of “gAfol 2 ofeks Aol thal AT S Qs AulARe A doltt, 24 Aut Qatol 2w
A

awr
rlo
j%
N
|o
ull
i

o AP QA7 42,872 PRt 02 Mo}, o] 2ulxtSo] Ghatol2e Aol that A14)
zo] Ve 21 o 4 GIthENE R, 2022), AAl0] th4e] Aatol 2 FarolAl Aee
(recycling) 7} QAL 2TE EE3HT Glek, o1AT YAl 2o e WE A5z AN
2 AEY TohE Asfshe felo] HY1E Bk B3] A% A, O /M 2 B4

QA1 AEL] AL, ‘Aol olak Ad e AulAolA] Weke] ANSHE Ao] Fasict
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(oltsl, 4743] & i, 2018 o]Fu], ALF, 2015).
TR RS o AR AASKE Ho| ATHWI? oJ4T TES ABSEA, BE YHE AATA
5 AHO] §AAL 4u|A} QA AA o & 93RS n|ZTtH(Novels et al, , 2007; Labroo et al,, 2008), FE3t
B} ol 7R UelolA] AN ER=A), 2R} 47 T 2 9l AR1Ae] Theb A ool ekl
CHLee & Labroo, 2004), whebA] & Rl A= A1 2P 3 d 2] 7ol datelE® FFalelm=e] vjxl=
EHE SIS i, FAHOR, A7 SR A9 28 viEs TS AFslo] ko2 A
ol ehat Aol Sol4S Eol, AA Saael A9 Auetel oS 7isAE 298 1 ATE Shlsa
qitt,
& 7S] S S 0k A, ALK D Sl o1 B ek 20 H A
eRRIgh =4, /94 S B-85te] ofurt Wetoll A Farh AlAE= Ao FEA] SRIg), vpxero g,
olefit SAlo| A 7} 15 e FASIEE ofBold 4 Al P02 Aslih, ol F Al

Al v ARelA A AR o Qe AR AAREE AlshaAk g

2. O|EX H{7

1) Ao|Z 22t AH|X} OIA]

A AE2 FA 2lAtelE P (recycling) AlF AARIE T (upeycling) AFL2 Us 4= Tk F+ 132
HH AlEES A E8dke Al ofe] SHolA Abel7E el HA AEgelEtal e AelEES
A, A71E9) A2 Bgol 7125t AR (re—use) O|THEFE & o], 2013). HHHO| YAfolSHS
H7lEE T AAEShe AE "ol AlEol AlZE 7HE 7HE 4= =S Y B Adeehe 2le wRith Akl

=

e UFe ARAAE0IME 718l AR AlE RS EEAPIA ¢aL, 5 At Ao A= Eold
A AZE AR APARRSAL S5 MAst] B 2 7o FEE 7] AEE AlES Ttes AeR
Arjo|E9S Aostar QtHAli, Khairuddin & Abidin, 2013; Anderson, 2009).

PAf|Z 2 BjAte|E ™ AlFat 58 AHke dofeiths A= 7HAIHA R F2 9 Astet 22 asdt oy
A £ glo] A28 AES WE 4 Urth= HofA & o]HLS 7 tHAckerman & Hu, 2017; MacDonnell &
Dahl, 2011), AIA& BES AuRFSo] 34 5(64.9%)2F ABHAA 4H](38.1%) 2 98] GAtlo| 2 AJE-L SLayst
o webd B ATelHE YAelEY AEe] dat THARRS s, IAS O AYHoR HelE &

L eto] Roielx] Abwnag gk

Ho

2}1

2) M2 QAo B}

2] 34 (processing fluency)2 XA 2o ot 4 80|44 W3t Oppenheimer, 2008). 435t
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M2l R0l EA0IZE MF FOiel=0] olXlE &1t

AEA = 2EF oz 74 gt gigh G420 JekS: n]ZtHAnand & Sternthal 1991; 2|49&kh 2011), #| 2
SAH0| e A9 HE 93 BHHel HRARE 27e7] uhiol] Aol to] smEh v, Azl S0
E& Agolle Aol 2HsAQl AE|E 1A Hrh(Schwarz, 2004), &, FEA 29| §ol/d A A
A0l & tidto] IR o2 tiotEt B SR o' o AXITHReber & Schwarz, 1999; 42} 2011;
Zajonc, 1968).

Ae] 3732 A2 573d (perceptual fluency) @} 7HE 4 §-4d(conceptual fluency) & & L%t 2|2k
A e A0 TpEe) Sl BelH, A\zkHel Frlet BelEl el Solae itk ol A AT
W R0 R wZgo] 1 Ael7t GolshaAL, AT A2 et B EeEE o Z7F5kA BekReber,
Winkielman & Schwarz 1998). 7JE& SAAHL AAjE ARE =g]1 02 44 AHsh= g 7= golido s,
A=o] W82 omlE A olsfid o ook (arly, olFe, #ate, 2014), ol= A2 a2 A
54o) wisloll S WA 1, Uik f3 FPsAo] 2 L Wt 5 M} RS 4520 lalaaoletn
gt 4~ QtH(Lee & Labroo, 2004).

ole} 2 A2] FAHIE AlEol et AT =5 FAAY nAT ArEAAS &
2 ol ApAlo] ol B A4e YHARE ARG O S Heah,
ooz Hzh) FESH AT Hol/IE SR, olHd S0l B AT RS H4E Yuekn 22
HH Ao e sk IS e ¢ vk W Aol = A e Aol 3R A

00 o

HES-S GWI3l 4= Q)20 BF5 X 7| %= FTHReber et al,, 1998, Schwarz et al,, 2009, Winkielman & Cacioppo,
)

3) XIZA QAPAO| Alo|Z ) HIZ Fojo|Eo| x| ofg}

A2 9o A|zbo|up A o 2 B EAo] FudA nff 2713kt ot Audle] o) gk vz
ka1, AA1E AR Qo] 1] A oJE (Kisielius & Sternthal, 1984), 13 T o thgt LA A =(Babin
& Burns, 1997), -8-019] A4 (Rook, 1987) 5ol F&S vttt X ZHd 44 50| =olx|H 4o st
IAA 7L 47 ETHLee & Labroo, 2004), 2 A LolA= X7k G314 0] =2 27104 ¢JAlo] S
23, @y B SRS E Yehdie THEAE AR dhol A2h4 g o] W2 23dM = 2aie}
THEAES ARSI 943l 57t U89 ElAERte AARIC

FAAO gt 2] EAR Qs S A2 S AR s A4,

Al st FA1Z olmAE FAdSHAl Fek(Nisbett & Ross, 1980). 5, A2 /0] =2 45
et A1z} gold ==o] oI, AlE = QI 7t aiKe.g., SHEE)S AAYSHA ofnfx|etet 4 gtk
ojuff okl FAA Fuju AE= FoEE FIAE Aoz ol = Qe ool mE 7ML vt Tk

i

L
e
12 Oof
o
iy
i
i)
ry
ol
L

7R 10 A2 Aol W2 2E w2 2310] JARIEE Al =TT o = Aol
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4) Mg QAMAO| UAto|ZE) RIE LoHO|Eo| DOjX|L oo

N S ol ANEHE uieto] thalat phelo] e 79 S7kiTh MAATA A A Toft ol
Aol 30 aletol ] A 230 A 53401 71 WK o ol ‘Ml Aol s
el H47 A el L S ol A A0 el e wetel B8 Ao
HES TS Sof AN A9, HA] AN YA §HA] S7HecHWhittlesea, 1993). HL AT

Aol S0l Leeo] §15H2002)°] w2H, HHE o]Fo| s HHESL} Aol 52 Wizt Lol AlAd
gl lem i AHAPE BRE o] SRt AN E= ARl kgl ulRtef wis) AE A A do] ARSI S
& 7194, 2014),

olH 9 JNAZ A 0| moRR|= AL FH A A o] GRFEICHWinkielman & Casioppo, 2001), £4 Ak
o] 95 7Fst WA AAEAY, A= BAde] ot A fA o] FAAE ARelMe AHeR
S ol 544 B7EE sl Hek whdoll B4 didat wizte] wsd/do] gAY ofMs) Zd A A dol WotA|
L 39, 249 190] UL, 2 Aol AN S0] 5 2oL YAl Ae.q.. PHI
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O 2 FeeE B Ao e ¢ qlh ol wE 7S E‘raﬂr A,
7hd 20 AEE FAd0l W ARG &2 230] YARIEE Al =T H w8 Aot

5) XM2| 9AM Qujoll M2 Ao|Z3 HIE FuHolE

A4 3 A /32 5 AL Bt A JFFS vlXIthLee & Labroo, 2004), A|ZH4,
NaA f/do] B 22 A7t & 5 she] vt w2 ARt AnR Bt o AR AoR Yl
o}, 2%H F RO A2 f34 73 F old f30l o & IS A F £33 44 5o, tE
AR A7) I op|ditt, A4A Aol ol AS, AlFRY HAdod 71 SR HEE B4
(item—specific analysis)s}A =™, A& AA|Q] 7]50lv &4l whet AlEs AEsHA 2]

Aol woRlE A9, A9 gulE SR HRE 24
A Q] &80l s Eeks AlEat AR A, Wt JSSthEAE & 194, 2014).

2 AolA= Aol AlE AR Aol old {39 A2l §AHdo] o & FRks A=A 'gAFe R

glstart gt

O

X (semantic or relational analysis)3d}A| E|o] A5
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B AT Ae] 934 S0l Qo2 AE Pulome] njxe BukE AESIA Yok A 204
§4 YA §3 A) x 2008 S NEE S48 A HER 1 A Tt T 19~294]
FoANEL msto] 2 tto] AT, B o)A AGE AF BB YAjel2 AR 3 1Y
H@Zoly thiE] A& TP 0w AAskgic)

B A8 0] & ohoa) gt} Wz

o] so] 27t ThE A mefo|wall). ol glAfe]

4. Fagw
WA, & HDA. (2014), A7 vs, /NEA F3/0] B AlE Ago] vAe 93k 14 Ay HedE SHes, nHAR AT,
29(1), 21-42,

Kisielieu, J., B, Sternthal(1984), “Detecting and Explaining Vividness Effects in attitudinal Judgments," Journal of Marketing
Research, 21(February), 54—6

Lee, A, Y., & Labroo, A, A, (2004), The effect of conceptual and perceptual fluency on brand evaluation, Journal of Marketing
Research, 41(2), 151-165,

Reber, R., Winkielman, P., & Schwarz, N, (1998). Effects of perceptual fluency on affective judgments, Psychological science, 9(1),
4548,

20233 s=gmsls| SR stets] 129



2023

HMl s

HIAIX|

2]

A7 Ist= =l

N
o

130

20234

ALE MIEol chHst EAO|
HIZSA AlE(ugly food) THOHCI=0| O|X = &1}
= HMe| ZHAE FZhlo=z

[ [ ] [ ]
of JZ o B
O'_9| o 0'_9| rn
=N =
1)a i)
i) i)

ol ol
2 B
1% i
- .
= =
0% 0%

N
g
it
0r
i
ol
5]
El
>.

1, 9 BH

“w7] $& o] Y Foy ok 4 AE] AL, v)H esthetic) R4 S40] thh
22, Uolrk o elicol 2 g3 v ek, At S5 H@ Aol e AE] gzton e
Hezxog Bl Alal, AANE AYsIL 3HHLoebnitz & Grunert, 2015; Stangherlin,
Duarte Ribeiro, & Barcellos, 2019), oAt HofoL} Mo] ELLASH A2 R el = Uigle, AlSH
orel APl mapol] ot
013 7“’—H§ M G Hile 314 HE AF B A dlze A dohe 322 5=
3HHLoebnitz & Grunert, 2015; Castagna, Pinto, Mattila, & de Barcellos, 2021), ©]&gt £4
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0| Bhelstiat Gk o} Faf £/0 el nAY ARl HHFH AFo] ek Anlare] B Q1A

Folm FulolEs £41% 4 Gl HFS Ak deh

2. o2 {7

A0l g2 AnAp Fue] Y aaehal o 4= Qloh, A 2HAE A GAE FEl A9 4l
ul Z219 2251 (Zellner, Loss, Zearfoss, & Remolina, 2014), W-&=3} £AJof tfgt UL
37| &= Sth(Becker, van Rompay, Schifferstein, Galetzka, 2011; Vermeir & Roose, 2020).
) AR Sl 48 A A0 A5 2 9l ASUACI Seolekan 8 4 ek Berkovits
1987; Folkes & Matta, 2004),

o—‘lN—t‘l
N
=

i

ek olejet Anizte] ARk Aol AslolA] o] Ba BAIS st gk Aux7k A% slaol
7ukstol AE-L Aeigho 2a, 94142:1 weizlolx] gk AES ARSI, bt ofefah AESo] Melx:
Aol vk 1 FAlolct, A AR Q7] FEAC)O] T, i Akl Alske] 3R] 1 AR Aujxjel

4 kst A A 158 D) o s s1en), ol el Al el Egslelen Tt
(Gunders & Bloom 2017; de Hooge, van Dulm, & van Trijp, 2018; Hingston & Noseworth, 2020). ©|&{3t
Todol(5+ ) A& di7]ol uid whest vl-go] ARE|3 9l o (Buzby, Farah—~Wells, & Hyman, 2014; 583
AP, 2020), A0 S A IO AR BT} VR 5 AI0] HleT RS ol o] el
HEZ AR 28] 2 2o $¥ty]7]| = SttHEnvironmental Protectation Agency, 2017; Hall, Guo, Dore,
& Chow, 2009). A& o|A] ¢F(atypical) A&, A Fdo] A& (ugly food)> T=d] Mg Z Q1 2|goflA| Hlof
W B FEY gtolle £A7E fleng, Anjae] RAA AYAS alshal JhloleE Y Bavt Qlrh & A
o AE dutAel(ME A el AlZy} v|wslo], e, 27|, Mo] v A el /A4 (Shao, Jeong, Jang, & Xu,
2020) & FRA AP skt BAP A AEoR Aostal A4S AYstara} g

2) Al A3 CHAO 2 AH|X| EAF: MF vs, =2

dibd oz 7ol A B W, aHAhs AR ), ERGEAE), 28, AHe HEE BRI
Ztoll= olefRt Bl B ARG HlE-E Eo)7] flsf AAEE B AR B et 225 S vhe A
T = Aol HufEar Qlok(els]Y, Feit, FUAl, 2007), oH8] HAks AR RS FYskL, o Frel
28(E= 7 E AR 5, o5 AFIste 9AIE AR g webs &2 Aol AE
Fof, zel, AAe) Al WAR e AvAh zeeh 43 F ol wAd 24
(representation)sh=X|o] Wk cf, Escalas, 2004) ©|& A1&of t)st x| Z}a} o]% HE-S-0]

o
Al
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st s,

414 323 (mental representation)> W A}, AFAS GAIA O 2 AT = QJIAX O R Aok A
Ofu|5hH (Escalas, 2004), Al55ol tigh FAF2 AB|Ake] 54 dkgof o] oA k= nd 4= ok A&
Sol, s 2H0IE B HE AR AEHO g Bl 25T WA ol §77) 2Rk}
(Dadds, Bovbjerg, Redd, & Cutmore, 1997). ZL2{uf gAJof A55of Tt B4 Q1A o]al 242l A&
A HESS S S, olio) T Aol otk ARG AT o T8 A ANAHE ol o] jjzle
2 A% A1ES ¢ AHshr )= ith(Mufioz—Vilches, Van Trijp, & Piqueras—Fiszman, B(2020), & HoflA=
2|7} A1 A ofi SIS BABREAS] TebiE A Hejol o] wkgo] Sk 4 T A,
A1z o) SA Sk AvAt b ot el MRS AASH A HE ANE BASE AT, 20
Ao 238E FL oFA 28 E TAE A= A 2T dES A5 fIRE of2] S sk A
FARIEAL 3 4= QItHTaylor et al., 1998; Escalas & Luce, 2003; 2004). YWbd o2 A4S FAH 02 A o=
2= 2 2S94 ¢ Sle oY TS wWEEEA AR AR ARE st s, 2F 2YE
Pk anAle SlE) Tz Qg ARl @] F= S-S i Pham & Taylor 1999). ©]2} F-ARH,
AFe] AR DA 2He & 2Rk olElRl #4be AAAeR AT Aol AlEe] 2 TA 28
£ s AR BAIAS) ofe] PSS BEelA Qe JRAet BT 4 Aok Heb 2 el
L An WA ABS B3 e Boeh A2 B 3 ROLS o BAsH EASH=Ao] wel Auje)

oF Azto] Hekd 4 Urka oSt

oot
il

3) MAIM FAIO| HIKSIX AlZ X|Zfo|| O|X| Ojok

oS Sl °

Ao ol W, WHE Aol e 32e) B Ae] sldolX o Behao] Fisio] AEH
2 HhlIsh= 220 7|Hkettkal & 4= QItk(ef. Loebnitz & Grunert, 2015; 2018). XI3k=2] Igof W=, %7]
A= 29 A1E 9 Alsd 4= Q= njF o2 B¢ aesthetically imperfect) 4|53 T|gO 24 A& 715
& SISttt White et al., 2006). oJ2{et 52 @Al E2ARE 4155 Hieh 52 o 24 (disgust) 2t
shisto] QlRolAl] dolglol, AMIAR: ALY S Sle) e A Slhe R o4 2] S4L
FERISHA] & Ao 2 7H5sdl= ZaFo] JtH(Griskevicius & Kenrick, 2013; Aschemann—Witzel, Jensen,
Jensen, & Kulikovskaja, 2017), WebA] v]Ha2jel AL sujaold] ARLoly ghe AoR dxgn
(Hingston & Noseworthy, 2020; Barone et al, 2021), Y7}, AlAE wjd gro] GojxH fj2= Jo7HS
Ly|a JHslo] et Ao R IIE7] % gtth(Jaeger et al., 2018; Loebnitz & Grunert, 2018; Cooremans
& Geuens, 2019; Schifferstein et al,, 2019; Pfeiffer et al,, 2021), o|&]gt LA W32 F&2 KA Z Ao
Pl heet % SIck, AR uAlehs HAM AR} 717190 Weber, Shatir, & lais, 2004, HA1%
A Afe] 3ol WA 7Rk S0l o) B 7Rse 4417 ke W] FEo] UeR 517 thizolc)
(Hoegg et al., 2010; Chernev & Hamilton, 2008). wahA A1&9] 2|&o] 7|uldl B2 A7) sl o,

jud
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HAR A Al Fijejert S7FE 4 3l Aotk

2 Ao A= olEfRt £8A FAE ARt 4= gl HEfo R, 2H|RRe) Ao tigh #4S AR dAClA]
22| GAR HMIA7]= RS AQkShaL Qlet, Aoz, Ao 28] o] 23S & A Aol AR
g ARZol 2] GAE HASHHA dSbE o= oifsilth. 28] IS ke A AlEE 2T
T Q= o9 7hs el disl sl El=tll(Taylor et al., 1998), o] I7golA 1A R A 2|7} LAYSHHA
egof 7Hret 52 AA Higo] g E 2oz Bkt oS S0, Kefo] nldF Al doltfeke olE 225
of 2 AEs Wew S AFAQ mefe] g2at 2 Zpol7t gle = Stk whebA A59] =2 TAd
23S FHA HIAR A AE APA AFY 28 GATE FARITE e wEE ), Aol A48d £
BA7F Sobd 4= Sl Aol RH= ool 2F Aot 24 Yol EAshs AHlAkE 1 9 thE a4
3t o7} HAash= AgFo] ‘—‘;—Eﬂ(Thompson Hamilton, Petrova, 2009), 4] A% ©hA 9] ulxaf thA|Ql
AFE Ftks AR JA] AE o] 1A =EEQl w FEON 24E & 4 UTHef. Desmet &

Schifferstein, 2008; Elder & Mohr, 2020; Markman & Brendl, 2000), v}t ©HA|Ql A% oA, = &
AIE e BRPE XA SHo 23S o A etk 1 Za vl Al Lol 7]yl
et B4R A= Iz {4 Be A3 Aol olef 22 W8S 7IRke g & Aol ot 22
g A

7141, WA A el 2N} 22 TS EARS U, 43 BAS AR v wagH AE o)

7Hd 2. ol F44 @*194 fao] oJsf wiziE Aot

3 GATOIAE HAR AE TS B aulae] 5] thek A2 T4l et ulelwo] Aol Lk
St (B W A . 301, $A) B2 T 912 49S A ek 49 ASeme
oA ARERE A3t GARSE B)AE Q] FEjo] gt S AREElo](Loebnitz & Grunet, 2015;
Mookerjee et al,, 2021), ZAo] we} o2 FARS St 2 T3l A= AR} sho)

915 A AT SR T I L U A AR 9 A
A 5 =S ANGTA T, 22 Y B4 20
Aalol, Az Foet 443 Aolel 22| Tgol 28 7
A 2L A4 34 ol 1A
A WY Bie AAe Behe) Gt el AXE, B4 Helos
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ojo] BG4 ol thal =71 FAA] AE 77 Az S7gstalst givh, 54 e =e gad AdA
o, HolR|aL 45, AR, HEE, A, FdE, ol 59 £ ARk thekRt B84 A SHS
S IR} Sk, Elder & Mohr, 2020), Yol A9 ©AE 47T 5 glof thgh QlA]o] MI=AE
A E 1AL gt tigt 7|hE Al ”}/““H A, 2o gk Sl A 22, dho] o] A A2, glo] £ A
L) T wF= AREste] YAE Az SAs ) otk ofo] Aol sl A2 BIHEA, HF, sz
< Z|ZK(Barone, Donate, Romani, 2021; Castagna et al,, 2021; White et al,, 2016)1} A7}sH A2
3t 7|t (Mookerjee et al., 2021; White et al., 2016) 51} H|A A AlZo] tfgt Hoj=, Ao ot 94
58 S4stol olol M2 Aol NS GO nu Het

W 5A) AN Hrh ] e
2)-

TWEo] 7V v $29)

B Ao A= vl AR AF] P B Anap) 4
i ejz=et ool 7utel Fashe FHA A7 DEi
He o A AAE gatste] s wY 4 lon, ol SA 24 H AR HY 2UTE AolE Y
Zloldh,

& dFolAe ofeet AaE Bl HIAFA AEFS anroR YT 4 Sl A9
2 2ol izt Biol S7FskEAl o7 71olA BIF A 7| sabe drfjol =45k
2 7145 AlRBIA IR A AEhe FlEshe aafi iig7EA], Yozt olefdt 4 9] AEE A8t
O‘l TR AR g, 1A 9 2015 AT 12 T 2] HIKF A AR AR 2uAelA 7PEA Tke

et 2 AtollMs nAE ol Al Bl A AES Bt i o s AN = Sl HERe 2ARs|E AR}

& BPA7I= Aol o ARARIAIE "etaAt gtk ol F Ff

2 g.. AF @, A olf 5)& A Hikg, ol
HA B A AE e esior skl thet niAE 9] arlo]

282 A T,
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1. N2

oS4 2HAR st Al EH?* ) 85 A55AY, 2HREe] =85 S7HAY]
7] $lste] 244 Ei= vlEA A9l & nHAY 5o dekomi Tr]Ael of&9]
Z71 = A|Ael 1A A 7P§]—— =0]= g 1 EFo] 9JtHAmerican Marketing
Association, 1985; Ahn et al,, 2019). THl|=2] s§Al= HIA=9| tlofst T Sx oo
71 7ol do] AFsiA|aL gl 71 S EY 94 7820219 6dof W £ YARS Fh
7Y ol wiEH 1,072 S BAS e, WiER 7|7F Eet HHEY qf AR-Eo] AA £
d F 1915 7I1SSHAHRAAE, 2022), HfE7le é_‘ Ao wheha] hefsHA| 2R 4 e
o, diHA o g NHAXFES 7o r BRote] ATHEA2&HE4, 2013; Gilbert & Jackaria,
2002), ole} o] & Ao M= AEAQl M7 BiiEA 48 S 2, anREe] A7)
RS 7o SR e skl L AT AvkE Blaskala) sl A4
2 2 AFolx= H?ﬂﬂﬂﬂ risk—aversive) Wl &X3} 1HF4 (risk—taking) &7 0=
TESH e, o5 HERE Y Bt WAIX] oy WhAlof wheba] o HA Db A Hlastal
A} shoict, w3 7H°l—4 F&TAdERe] Apolof wEbA HER-F HAIA] Ze|o] o] AT AR
a7F A dsskaat sheich
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2, O|2H =9j

1) XIZtE oAl ME THET 9

(]
= ALl

glis
du

A Z+=l A8 (perceived risk) 2] 7Hd-2 1960 Bauerof 2J5te] 2202 A7 % %) 2 H(Bauer, 1960), &
T M= 2|z AL AR - ARA oF. EA - 71 9al ALSA oJF. Al o3 Aeld R, A7
A 98 Hot 9 5 chokst o2 BESItHPires et al,, 2004; Sandra, 2003), £3| =3} WH5}o]
ZBAIA A FAA 2Fo) e le] Heldo] w2, WA BAIA fldolst ZHAe vl £A4] ok FFiEA
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3) DHHEX Quofe HIAIX|Zao|ajo| AftHX| Zalo| QlojM S FUjAJuFe] ofgt
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A= TSt = o 2ve) SRR dllE Ao el | 7 7] WAoR gk vE Jlew
etz = Aok AA, S EEe] FrE RS A5l o wisHA WA 2 7hsAdel A, At
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7heEl 7199 o]} th=A| FAER Wgo] HlE Fav) leE ke HHE QEd(brand safety)
olfp7} SHF7F HAL itk HRiE QFA olfp= Hld[o]E|e} mAleld o 7]HIg AEalkE ZRAAE
28 F = Fufst Tufjsh= whAlel 2 Jefjuljel al(programmatic advertising) 7} 285
© oA A7 FarE AR EE RS AED] A5 4= A A B ] ARRIEHEE
23], 2023). BHE QPHof thgt 2= 2017d S214Q W8-S B R Rz v
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HE= P EA7F i o] F sfofiMs HAE b EAlofl tsf ekl o & Fals

ot

_{

20233 s=gmsls| FAE Istetsl 147



MM — Zme} HiHg

QYA o o] WM TAR R o, IR UAY BT /& L8 A AB(nternet
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GARM(2022) o)A = BHHE obA Y} A3 Tth-2 93] Brand Safety Floor + Suitability FrameworkS A|-5-5}
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7 Qe e BT BAL BmE & YEE ol Yok,
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YaFEoA HAE QPA ol AulaiekE Betelo] QILHTAG & BSI 2018). 54 HAE Fark 3 el
26} 1 2SS o) AUASS T HAS) o BEE AT ofd 4 97, T84 gk sielt
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b= WSt 22 IS Algshy A4 71, G4, FHoM o IR, AU, T, YE Sl &
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Bibigo Brand Strategy as the global K—Food Platform

’ Sookjin Kim

O|Stoi RtTiEt AlS|s}/A2fet B3

3OSt AH|XEZTA RS AAH
SISt FFST OHAIY A
(80) Kantar group (TNS Korea) ¢17-%

- LGHEXI TV/MC/HA/B2B global account

- Mcdonald's Korea, LG U+ & FMCG

() CJRIYAIZ Marketing) bibigo & Gourmet Brand Group (E32¥)
- NPD & INNO Lab : 2020~2021'd

- 3 NE : 2018~2020

- 87t38 :2014~20184

- HH|2E :2013~2014

- CRA|CH/AHSOHE : 2011~20124

’ Key figures

Revenue Global % Market Share Brand index

32 (B 65% 14 aws 19
(1012 3 70HH) (TF) B, 2H=/01=) (=)
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Mission

“H MAIlo] Y

Q0| 1~28] O[4 3

A2 B7| 52 S

720131 88 27 AE 22Y VIR UHY BEXE |

Mission

K-POP

et UNICEF @
"No matter who you are, where you're from,
your skin colour, gender identity: speak

yourself." at

M MA7F K-cultureo] @¥5H= 7124, H[H| 1= K-Food cultureE AlA|

K-Drama/Film

R
QIS FLSH= 20| mission

3 é? MBAP 1

60-CHU- JANG BEEF
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Vision

22 AR AW A|MOE Holstn 22 [HE K-Food HaIE7} El= Z10| vision

life taste:
bibi-beteer

Global K-Food brand = bibigo

Potential L

71 AT 1028 112, Ph FHIZ = 1002 FFE(D, 2, Aot FY, 0l 2 F8/70 22

K-H& QX =/-0f Metg 27t/ HY & K-food M5 Q9

= R

=4 88% 27%

X
i
3t
)
g8

2

=
SE| 84% 23% SHAl /Al 281243

88% 21% ol )

n Al xa|H

oM 83% 21% i
7Hg|

HE 71% 13% OIZZOoN L=

- @ISUEk R4S Rojelgol UTH/BIBE L+ S HITE B BH B3 DI L HSEHACAPAC R LT TS0IE2ITH
- Q1712204 Funnel
Source: BRRAS

T

TS, SYFUAER, A TS, BCG analys)

X CJHIZAIY KFF %At Al BCG i At 23| (23 78)
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Pivoting
MIAItSE7| e 014 7|HE AR pivoting, 2|lAEFHE £ER|IE0] 0|0 22 HA| THF Aol F
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2010 2011~2012 2013~%5
Q1A A + T 2B AE /M9 HIE 313 I3 DE N0 PR SA
BH= 43 7|9 Fte ) e
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Al Ot
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T2 L 2L AH|ALS 7[HE0 2 R&D 7|2 NI A% testo}o] 2RHE Sl 7ts

Mandu
o) B 22 X% S 20| MY 4 Yo,

RS (2019~2021)

Fuxt(2013) BYLF (2020)

Mandu
AH|XI7L QZto 2 H|ZIEt 4 9l
7| & DHEQt AHHSIL|Of X7} 1

91, O[S E| BZAI ‘TIBHE"0| 3% 7

VAU HE: 3F U,

[CIXIRIZE S 30-2013-0033593%]
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Mandu

19 (0] “BHA| Q")

Fully Cooked
Mini Wontons

CHICKEN & CILANTRO
-

(V Jr—
= AN NETWT.4802 01551340

“;‘.
=
5

£50| eIl ot

A Qo] BT 32 K|
TCH2 ALY AHXHE 7|HHOE R&D 714 LT A% testdlo] 22= Yo 7ts

5732 Zo| &8 £ A,

Mandu

=71 BHAQ| Tt ~F I FALOHT =7t leverage 7Hs &

| K-CONTENTS EXPERIENCE (UNIT: Total Consumer, %)

Rank UK us
1 None ‘- None -
Movie/ K-Pop/ Movie/ Movie/
2 TV Series . Music Hlone - TV Series TV Series
3 K-Pop/ Movie/ K-Pop/ Beauty - K-Pop/
Music TV Series Music Music
Movie/ K-Pop/ .
4 TV Series - Music fashion
5 Beauty Beauty . Reg::g”TV - Beauty

Source: Ipsos, K-Food Online survey, SQ6-2 K-Contents experience in past 1 year [IMA]
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T MIA| 9,000 Al LH Of= A% HIFO| 7V =20, (22%)
Z71 A0 TSt A7 U YA BIY 27t leverage 7Hs A 7IZOR Ate] i Hf 4
otz o= o =
Q131 0.5 ol 39 Q17 7.3 o131 1,291 o1 14.7:Y
A AR 260% 2,000 4,000 800% 1,500%
_'EXI AIJI A|Xr A1A7| AIE Alxl- A'IA7| AID' MXP MAjl Aln Alxl- MA7| él% A|Jg Aél?él'7|
-e HMR A 8371 HMR N B HMR A 8=7 HMR A g=7 HMR AR 8871
§_}AI
o1t} _j% ° (e} ) L)) 0
x|
/e o . 0 © - &
ZEEZ|Q Zist T =7t A0 Al =71 28 40| o33t QAR OFY TA-XH7ERIO| &
R&D//g471& nEst B2C A% B4 Pan-Asian B2C M| Z Azt 4 2211 4
L BHA HROZN 23}.GenZ ERY QM F4 B2B Yoj mQ B2C &
Test bed &gt B QNS 2 A &t
2 I g4t SHE = EXFH 2T 71Y 4 G4 AO|E M&A
#ol%(3)
20064 50_ 7|E 2012 E 2% At —- CJFoods(Z2EZE X £XH) 7o°' o 340m %*
0z 20134 ™ QI3 ™ 5209 ¢ 4400 %
20183 | FXKIZE(RH EX) ™A -
i 20114 DCH &fxte 2l M2 DCHJV(ZXS 2d) 60 & 14004
20174 QN ZE(KIH XY QYMEZH = 9001 ¥
HEY 20164 LA 214 CJ CAUTRE 1702 2 160001 2
I 20174 2|2 9 CJRAVIOLLO 300 & 430019
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Mandu

M&A 7|8t HX| olI 2t EX} X7t RIS & 1471 Y4 3T &=

Oj=29] F2, nationwide FAY LH Y Schwan's QI

SCHWAN'S

COMPANY

| AYATIIL X X (6919

(o)
HidlE
51

* 20100 58 208 7|F X2 : CMRAE

168 20234 st=gsts| SR [Starls

eyt



Bibigo Brand Strategy as the global K—Food Platform

Beyond Mandu

FUE 7P S range ZEEZ|QE 1%

=

e SN

20184

Beyond Mandu

2292 60 GSP(Global Strategic Products) 34 Y& 2%

GSP
(Global strategic products)

&

KOREANstyle

RUNCHY CHICKI

'WITH SWEET & SPICY SAUCE

FRIED RICE.

KIMCHI =

HlH|3 %UA
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Beyond Mandu

GSP 4} 81X trend 7|2t M 23t FE 2Tt K-street food 2IQIY F7t EA|

e 272 A2 MAE;--CIH LRI, HHo| S sHel EAl

S1AIZH| 2023-05-1508:41

@ ol
ZIXtEoIx|

TTEOKR |

TTEOK®S

BOKKI BOKKI

Communication

-
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Is a Self—disclosure Strategy Necessary for Effective Virtual Influencer Advertising?

Literature Review

1.

SMI Self-disclosure and Para-social interaction (PSI)

PSI denotes the interaction between media users and media figures, including SMIs (Horton and Wohl 1956)

On social media, PSI can strengthen the relationship effectively between SMI and followers, when compared to the
traditional media (Labrecque 2014)

Existing research on SMI suggests that PSIs are important, as it is easy to form PSIs on social media and because P
SIs can have a powerful advertising effect (Agnihotri et al. 2023; 2018; Sokolova and Kefi 2020)

Self-disclosure has been considered a key factor in improving PSI on social media context (Ledbetter and Redd
2016; Wang and Hu 2022)

Social penetration theory : a superficial relationship can transition into an intimate one through self-disclosure
(Altman and Taylor 1973)

Because self-disclosure helps promote high quality relationships (Collins and Miller 1994), it has has also been
employed in computer-mediated communication (CMC) (Gibbs et al. 2006; Zheng et al. 2023)

Literature Review

O

Applicability of the CASA Paradigm to VIs

Several previous studies have explored VIs based on the CASA paradigm (Ahn et al. 2022; Jang 2022; Mirowska and
Arsenyan 2023)

— Some results of the study indicated that people did not respond to certain attributes in VI as they did in HI

Heuristic-systematic model : a concept that highlights recipients” information processing strategies (Chaiken 1980)
- People voluntarily follow their favorite VI — High involvement
- Zheng et al. (2023) : fllowers can identify SMI advertising messages based on systematic information processing

Although people can experience PSIs with the artificial entities they encounter through media, previous studies have
confirmed that the degree is lower when compared to interactions with real humans (Giles 2002; Sheldon et al. 2021)

H1 : PSIs with HIs will be stronger than PSIs with VIs
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Literature Review

2.

Applicability of the CASA Paradigm to VIs

Attribution theory : followers infer the motive behind an SMI's self-disclosure when they receive an advertising
message (Rifon et al. 2004)
The process of motive inference is a typical systematic information processing strategy (Zheng et al. 2023)

Several studies also compare HI and VI to verify differences in advertising effects (Ahn and Sung 2022; Bohndel et
al. 2023; Lee and Ham 2023)

Bohndel et al. (2023) found that while there were no differences in advertising effects based on SMI type in terms of
credibility and competence, HIs exhibited superior advertising effects compared to VIs on the likability variable
self-disclosure and likability are highly interrelated variables based on the Disclosure-Liking Effect (Im et al. 2008),
the self-disclosure effect observed in SMI advertising might potentially give Hls an advantage over VIs.

H2 : When the SMI is human, the PSI will be stronger under high self-disclosure conditions
than under lower self-disclosure conditions. However, when the SMI is a virtual one there
will be no difference in the PSI, even when considering self-disclosure levels.

Literature Review

O

Applicability of the CASA Paradigm to VIs

Existing studies have reported that SMI advertising effects are mediated by PSI (Leite and Baptista 2022; Sokolova
and Kefi 2020)

It has been observed that homophily in SMI (Sokolova and Kefi 2020), as well as attractiveness and expertise (Lin et
al. 2021) and even self-disclosure (Fazli-Salehi et al. 2022), are mediated by PSL, thus exerting a positive influence
on brand attitude and purchase intention.

H3-1 : The impact of an SMI type on (a) the attitude toward the SMI and (b) the attitude
toward advertising will be mediated by the PSI

H3-2 : The impact of the SMI’s self-disclosures on (a) the attitude toward the SMI and (b)
the attitude toward advertising will be mediated by the PSI
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Literature Review

3. The Moderating Role of Openness

+ Openness reflects an individual’s tendency to be receptive to new experiences and curious about the world (Costa and
McCrae 1990)

* Previous research has suggested that people with higher openness tend to be more accepting when trying new
communication methods (Butt and Phillips 2008) and that they are more likely to utilize various social media
functionalities (Amichai-Hamburger and Vinitzky 2010)

» Consumers who are open to new experiences tend to have broader interests, to be more accepting of diverse
perspectives, and to pursue actively opportunities to explore something new (Chen et al. 2021)

+ Srivastava et al. (2021) found that consumers with higher levels of openness, when they experience a new technology
like AR advertisements, exhibited a constructive attitude towards AR

+ Uribe et al. (2022) revealed that openness moderates the influence of the advertisement type on attitudes towards AR
advertisements

H4 : The indirect effect of SMI type on attitudes toward SMIs and advertising, mediated by
PSIs, will be weaker in people with a high degree of openness than in those with a lower
degree

Results

Main Effect and Interaction Effects

Type Variable .‘.Sum of af }-Iena ¥ p - Partial
Squares Square value 32
S*ﬁl‘;ﬁ‘l’c‘“e 5.974 1 5974 5339% 022 .02
Control ey
Variables Product Involvement 0.946 1 0.946 0.845 359 .004
Age 1.144 1 1.144 1.023 313 .005
Type of SMI S 5 = .\
Z 84.231 1 84.231 75.275%*%*% < 001 .258
Independe (HI: 0/ VI: 1)
il SMIs*
Variables  gelf-Disclosure 44.751 1 44751 39.993%#% < 001 .156
(Low: 0 /High: 1)
Type of SMI
Interaction i "
53 53 3.717%%% < .05
Effect SMI's Self- 15.348 1 15348 1371 001  .059
Disclosure
Error 242.818 217 1.119
Total 2310224 224

Note:* p < .05, **p < 001

Tablel. Two-way ANCOVA analysis of influencer type and self-disclosure level (DV : PSI)
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Results

The Mediation Effect of PSI

Mediator Dependent Variables
PSI Attitude toward SMI_ Attitude toward Ad
Antecedent Coeff. SE Coeff. SE Coeff. SE
Constant 3.389%4# 455 0.845* 425 0.451 436
SMI Type 1.177%%* 162 =0.117 a3l 0.046 155
PSI - 0.664%%% 056 0.675%%% 058
AeliDisslomre: 00y 056 -0010 047 0.019 048
Tendency
Frodnes -0.011 055 0.152% 046 0172 047
Involvement
Age —0.003 .010 0.010 .009 0.014 009
R’ =.201 RY=.493 Ri= 474
F(4.219)=13.763. F(5.218)=42.447, F(5.218)=139.312,
p=<.001 p<.001 p<.001

Note: *p < .05, %**p <.001.

Table2. Summary of Mediation Analyses of PSI (IV: SMI Type)

Results

The Mediation Effect of PSI

Mediator Dependent Variables
PSI Attitude toward SMI __ Attitude toward Ad
Antecedent Coeff. SE Coeff. SE Coeff. SE
Constant 1.523%» .505 0.531 401 0.129 .405
SMIs™ Self- -
?).Hb SEI_f 0.739%% 173 0.184 .140 0.417 142
isclosure
PSI - 0.664%** .053 0.624 .053
Self-Disclosure . i
) 0.066 .059 —0.009 .046 0.034 .047
Tendency
Srodugt 0.093 038 0.167%x 043 0.189 046
Involvement
Age 0.013 011 0.013 .009 0.019 .009
R’ =.084 R = .496 RZ=.494
F(4.219) = 5.048, F(5,218)=42.891, F(5,218)=42.564,
p<.007 »<.001 p<.001

Note: ¥** p < 001, ***p < .00L.

Table 3. Summary of PSI Mediation Analyses (IV: SMIs’ self-disclosure)
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Is a Self—disclosure Strategy Necessary for Effective Virtual Influencer Advertising?

Results

The Moderated Mediation Effect of Openness

Mediator Dependent Variables
PSI Atttnge toward 5 titude toward Ad
nfluencer
Antecedent Coeff. SE Coefl. SE Coeff. SE
Constant 4.225%4% 535 0.845* 425 0.451 437
SMI Type 2.536%%% 464 =0.117 151 0.046 .155
PSI - 0.664%** .056 0.675 .058
Openness —0.203*% .080 - -
SMI Type
x 0.314% .101 - -
Openness
Self Disclosure —, 04 055 -0.010 047 0.019 048
Tendency
Frosies -0022 056 0.152¢ 046 0172 047
Involvement
Age —0.001 .010 0.010 .009 0.014 .009
R? =235 RI= 493 RI= 474
F(6.217)=11.126, F(5.218)=42.447, F(5,218)=39.312,
p=.001 p<.001 p<.001

Note:*p <.05.% p <.01.%%**p <.00L.

Table 4. Summary of Moderated Mediation effect of opennes

Discussion

Theoretical and Managerial Implications

+ This study revealed that the CASA paradigm may not be applicable to VI self-disclosure due to the unique nature of ¢
ontinuous and long-term interactions with followers

+ This suggests that the CASA paradigm should not be applied uneritically when conducting VI research and that the un
ique characteristics of key variables in SMI marketing research should be closely observed for VIs

+ By considering openness as a moderator, this research expands the scope of the relatively nascent field of VI research t
o include the personal factor.

+ When using VIs for advertising, emphasizing self-disclosure strategies may not be as impactful as self-disclosure of H
Is

* Marketing practitioners can target individuals with a high degree of openness when developing advertising strategies t
hat use VIs
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Alof thsf dAteiet, i‘ﬂ]x}ﬁ«l 2 i= 7P % H = Slllé UGCE, aHREoA A= 4= 3l

AAZIT (Jabr & Zheng, 2014), &RAE2 Al FHf| SRS HaLste] FEE AL, AR
(eMarketer, 2017), BEHEEL o]t gHE 838 4~ 9=+ 1l
2Rl AL FHEZoNM = 2HARE0] HfiTE Bl HUeAE B7ISHA slal, kol ikl 23 E

ftoll FA[SIAL, 2l LT 7152 F3l 2Bt Yoke giE g = 5 A 741 EEo)x
PI% si9ic. o ol BAls e aniapse] 3RHel elie A Anion Bollel Anjx
Wy 7HgA o8 THEZ|E 3} (Yi et al., 2019), ©]3et 8|7 &8 3Jel= Warby Parker?} Z-2 D2C
(Direct—to—Consumer) HHEof|AlA Ko} 212 0 2 Uepdtt, TI52 4 é 9o & E2Asl= A 1S
Tl A4S o] |l BHE AoS kg or it AlE v gl 7HIAQ A S LdAR =
A5 2nlolE G e B, of& So] & 20| Warby Parker WY M T, E9jelo] B
o] Warby Parker U2 #HE3jo} 5K ol % 7 2R3 3 /A 12| of8re vlag e 2 ESiS

AXIGC}E, Warby Parkeri 1 £S48 f4at0] 215 2] 24u]clolo] AN, o4 12| 23 aHe)
A b AL A uAE o] dFom A avRlEoA H=o] 3201 HIRE ZRIAI717] S8l ==
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olt} (Friestad & Wright, 1994). AFgrE0] AAISh= =7t o|BA F/dE=Alof thet Had+5= A=
=g QIAs7] ffall Hagt Al7HAl 29le vt ek (1) 7919 F7]ol 71Hkste] g9lof thsf 7Ihshe At
7F 2R (2) ANE Bl At mEE Aolehe U, (3) WS skl sk 71919 A2 21A] (Brand,
1984; Bratman 1987; Malle, Moses, & Baldwin 2001) ©]t}. §] Al7}A] 395 o @Wo] WEERE, 7i9lo]
AAl= Q=) Zolchal @& 4= Q= Aotk (Garvey, Kim, & Duhachek, 2022), wehA 117249] g]H-E L9
of gHEA] BIE ko= 22 284 FJ £ ShHof| =9 nZo] mp=d 4= QA she AR w2
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of7|&x| 9} Weste] ARE =oEo] ghom, 22kl 2lR7F SAshH 54 F4 2Eet oY F4l 2EE
TFEE)o] A9t (Lautman & Percy, 1984; Lee & Koo, 2012; Park & Kim, 2008; Wu, Day, & MacKay,
1988). EA] 4] gl (attribute—centric reivew) = &jH-ol7} &5 Aare] 7|<ed &£AJof 8l dAdshy Ak
tlojg &2 HAlol| olgf AEl= B, o]¢] 4] 2l (benefit—centric review) = 2|7 tAe] 714 &2l
sl 2lFol7t Al SAE Algdhe Aom Al Fo P2 aHRRe] Q1A 71 S 7IREe 25
7} 9 Aot} (Lee & Koo, 2012; Park & Kim, 2008). Olﬂﬁ —7“‘“ AxB|REe] 7HQ1A A2 apgof o3
2 gAJslE 4= 9Jt} (Alter & Oppenheimer, 2007), & AL S g Aok eR7 BRETT Algst
+ HAIRE DA o T %] A5 =g sl 4 9le Ao 13} ogtet, Bz HEO ofuRt 540
AFslaL Bst=A] o= A2 4 (Relationship Norm) ©] Gake |zt 4 8L AHA7 Bdl=e}
Ao BAE oA A osh=Aloll thell e 4= Qi Wt ope}, B =r) aur-HiE 2 g4 913t
kol Al ofwel WA o' AeAgstaat ithe o=E Eilal, au|RbEo] AleE WA ol SUsHA
E7|= sttt (Kwak et al., 2015), w844 (Exchange Relationship)E AT8H= WA A= AB|RFE0] ARE
7k ) Alge) PAH Buol AFeASIO, 12 A3 o S 50 3
7Hx]ol AFskal, AF SAA Ao FSSHA & Aolnh st wetiAlE FHOR ARlshs AHAES
ApAlo] A &St A9 wtHE WE o e AlsEs FAsHAL s17] wlZolt) (Aggarwal and Law 2005), ©]
o L RS W AR ARE AT AR, 20} T F AL S e
Al Azigtol Wiz 2) o]l BE U W2 s o) ALE Sl Hot s AEA
740]‘—4’ s ﬁ SEA PAE Axshs HAAE =2A7H, 2HAES 8E BHETF 2HE Fole Hshe
AR AES = AHAEL WA R AESH= ABREHDH
= ol St} (Arggarwal & Law 2005). ©] t= 0|54 2|7}
M ApEe) RS AR thEol SAEH PR MRS o o B e ATE Baw ¥
S} A A4S 8 5 3l S0} L A SUE SRk 29 S, MU AN AN
8 3D S O] S ol S Shek Fsheel 210, ol 2 St il
BHE(upAE) 9] oy YFof thall FAXQI A A/ v H Itk (Eisend & Tarrahi, 2021). 544
o ol 2] A QA ) s, A5Ae] A 5 D HOHE Al
°]7\I?<4 upERS: o]l Ao] A3} (Dweck, 1999; Molden, 2009; Molden & Dweck, 2006). Wi EX=
AEHE dHEA & e 18 WAE atche HAAE, oldsAlERE dMEA & die s BAE
A7k oA BT o] FHL AT TS RER 4 3 B Aoleh o ot 94 457
A7 SEEeh, AR -8R QIRIShs AR XA o] 3 Aot & ATtollA dushe A
Hol Aol £Holef= vt gle AAE A= Wt WS onfeit), vt A Erar 224
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9]
A=SL AR AES] BUTE WA B8 WS 4 Aok BIEH, (Sung & Kim, 2010, BALSE
0| u[AofA| 7HA]= FAAQI Q=g wE FAsE, d¥E He, 584 by, HEs A, 18a
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I, O12X HH7

1. Ojcjof ZHHl2(emotional responses)

uje]o] Zgukgolt vitle] 7S Bo ol gA] AHS ATt} ML Ao HYoR, o gAES

PIcol B0 ST B AST 4 SI oG] weiof oIIIE oI B 2 3 Y

E
2
N

A2 PAD(pleasure arousal, dommance)i A3t 4~ Q)=1], Mehrabian & Russell(1974)2 PAD7}
H3 2] Aol A 7iQ1e] B vEhd 4= Sle AAA W= A 4= Akl AlAISHT, 4% (pleasure)>
ol Akl QlojA 27 1Kgood), 7] A (joyful), LS O mlEE (satisfied) WAL L7l Axo) B E]
11, ZH(arousal)2 TEE] AL (excited), AFEFE| A U(stimulate), 7]WsHalert), &2 =2 (active)o]|}al =
7= ArE UERH, AJHi(dominance)w= ofH /&l 3lojA] 7?1e) &Fof SAIE AW AHEHal =7l
Ao}l A= CHMehrabian & Russell, 1974).

£4012099) vEh 0] 3 BRe B 4 9l A7 vldo] QTS Bo deAgat AnlAEe ol 8AtE
O] A= (pleasure) /AL, WEAAT EAHS 2 (arousal) & S7HIRH, A EA S
Al 3-8 X]Hl(dominance)S 77X ZItkal 319it & Lo A= PAD(pleasure, arousal, dominance)2] /\ﬂ
TH] GRS SHCR A7 EEY o PFo|=o] Y WAE AR A} St

re

2. X7|®¥%(self—presentation)

= FHTO RN ERRIC® ol APA10] S ARRlA Qe B
ShaL, FAA R Vol tiet QIAES F4xstslr] $13F PR HofT 4= AUthGoffman, 1959), Ap7] &2 H|E}f
2 EEOIA 1 @Ago] T Al WhAgskaL Q=T —ii'-(Blog o} Al E gto]Z(Second Life) 547}494 A7
FHS 2ARE Aol = jiQle] exeRjloldh= Tl FolA AAlE l HEaur SeRjlolde
olof| = Zrodeh= Ao 2 YERGtHBullingham and Vasconcelos, 2013). ©]-2A= 7}%2& A&
He 3N E f3E BES ¢ don wEpH A o] 8L AJaAkgo] 13240 A Algthe Aew
LR THR-$4, 2009). o] Aik= #4=11(2023) 9] A Aol duAdEeithil & 4= 9lom, £ dAtoAe
HERH A Qbof| 4] Z7] & o] PAD(pleasure, arousal, dominance)ol| o441 F&FE v A0 R o &3lo] ok
I Z2 M-S AAstarat gt

HI-1 A7) e 780 2449 43 nd Zolt,

hiY L =
HI-2: A7 58S 2ol 2449l 4k wA gl
HI-3: A7 mHe Alo] A A5S v Aol
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3. o{EEHA(affordance)

o Erleh QI7he Eejabn Gl o] A Al AShe WE Aolet AR 4 glor, 2k B, 2
A, R, QB F B SolA] EAeke BE A olmHAS 243 GhSu FA, 97 FHE
W27t 474 SIeHGibson, 1978). O LR FaTF o]z o] §410] FEo|Lt ARIX Aol
A91520] 1A glo] me] BelSao] ol gl Auka WIS fsl] whRolchE e, 2014),
5B (202D L olZHA F Bed, XA, 71%5A9 o LHAL BEwe] folnat YRS Fu, BelH

A7HAQ) olmRAL 2 H ool ojulg ke vk wEch Ea, B4, QA4 A2bEQ) o ERlA

H
rlr
pou)
2
rr
2
ke

’ ’

d 5
EH2T} ol gAHE FeT 4TS 3] PADS ofZoluh: S0 Aglofeks Zlo] ZHE|rle] £ AT
 olmHIZ PAD] A GFL ]2 Aolekn 7bgakct

<

H2-1: ol ZHAL Z78o] el GFL nlF Zolch
H2-2: o|ZEAL 2P FHH G vF olck
H2-3: ojmElAt Aufe] 3HA2 G m)F ot
o

4, WEo|E

Bl 7 fRIeh Algo] =t o] njgje] FFo ojofd Tks/do] ot nol ofBA| stk skert
5 Aulshs ACR(2UA, 2014), ol 8APE 57 HEY A5l tisf Hi=8 4T & 54 By dEe
o-gstaLA} sh= o-8A Q1Y) Al F2 A= A staL JAth(AAY, A, Fek=, 34, 2017). o)A
(2009)= 1A o] o] vAE A5 S8l S/ At el Fejulet Y= vlRInaL B
om, 1 F S7w°] B I vIRYAL sk E, o 8ARs AFolu ABIAE of8shdA LA | PADZL
of2] 7Hx] o] FEIR E HekE Teet| o2 qlste] 7iR1e) PADO| wht Aol g-of=rt Al 4= Q1AL BRlth(e]
St 9] 391, 2020). AddYIFtoll met 2 Aol A= PADZE E-ofmol SASl FRe v AR oS53t
Therdth &2 7Hde AAstaral i,

H3-1: 782 WEolwe] 342 ke v)d Aol
H3-2: ZM3L WEowe] TS ek vF Aol
H3-3: A WEome] TAHS ke v Aol
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F ' Holat 204 (50901903, o1 Hela7h 20495070l giek. FLO| Lol Hela Holxr} 20419
1 317 FelA7k 6T Bt ol 36 081(EEHAI=9,9)9irk
2. &%

Lol F 27| X &L Bhattacharya, Rao, & Glyn(1995)¢] =02 S35}, o] ZHA ZHof=
(2017) 9] o=5o] ARE-E| ]I}, 7Rk~ Havlena & Holbrook(1986) 9] o= S5t 45-2l= 5740l
Stafford, M. R., Stafford, T. F., & Chowdhury, J, (1996)¢] 3}-=0

(HE 1) EE= 7iEeSAR|

T =3 =at M SD CFA
A S Li= Lio| Siff 7[=20ILt 24 MEtE HSiotn lct 466 133 701
Li= Lio] 22 MEIES HHI0|EsiN 2o Alct 435 1.47 838
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HEHHAS LI7F ASSHIA} She 71s0ILt BilRE0] OfC] QLEXIEA| ol & Q== 4338 1.17 887

st Holck

HEMAE CIS MBS o5E ~ Q=2 SIS DlcBitS Migsli= o ct 423 1.19 774

S it X 437 1.12 a =91

= HIEHA Z3E2 LIS dissh| et 427 1.24 875
HEtHA ZeiZ2 Sact 454 1.22 882

HElHA ZSiZES DEEAZCE 436 1.26 896

HElHA ZSiZ2 DISS okl shaCct 403 1.27 853
S gt K 430 1.14 a=93

2hy olEiHA S3EE K=ot 450 1.27 547
HEHA S22 S2Et 419 1.28 783
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712t = DEAS Ol izio] QUCt 494 1.17 899
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V. Zat

AR} 7HdE 2Rlsh] flsf Wl ke ARAE AuEeitt A WAl 7M. AR AP 33 PADS
AR A7 |} S22 SAH LR FovskA] A1t p.05). ST A7 |32 /ol SA1A
o2 fFofulet Yee AL Qe m(ZHd1-2: » =122, p(.01), Aufellle 578 ZQ] P A= A= YER
CHIMAL=3: » =145, p(.0D). 7 HA) 71d AR o H29f PADS] BA|O)A o ZEl e S7 50 5419
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Fl
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PRODUCTIVITY
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TECHNOLOGY TROUGH OF
TRIGGER DISILLUSIONMENT

MATURITY

Fig.3. Gartner technology hype cycle.
Source; Gartner (2011),
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Traditional Funnel, 1898 Dentsu, 2004 McKinsey, 2009+
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KANTAR, 2018+

Google, 2020+

Exploration /[’ Evaluation

/!

rde

Experience

\13

EHNIZI
The Black Box Data Consu ting

AR "= =) =L

RN T HIREN

g = =Y

©The BLACK BOX Consulting. 2023. Al rights reserved

KA = A FsA(feasibility) 7 | RIS, o1 e ZAM2H0| MIHMCZ

[Cansumer Decision Journey in &7 K& 7 inF$7|1
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Consumer Decision Journey
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(Initial Consideration) (Moment of Purchase) %
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- 2z}ol glH §3ol w= one—way ANCOVA (HAE F&wl FwEh
- AlEt A=Y
— 982} Amazon MturkE E3] RS w]=tel 69
A 497 (71%), B o] 36,334
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=
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2o WSS A7t (Salimi, 2011; Tu & Zhang, 2015), o5 501, Ho]A&0] H=gt o] 82 252 4
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o Rt Aqekg ke T o] 8AR A A Aol ae] WS SR, A Y Ade 5
T o825 Bl A7 Aol TS STMTIAY a7 R gheF o] gAte] R A A Aol 4t
S HAARIYE, A A AES T T ARlEAY Ml ol 82 Sl 24t Aol TS ST

256 20239 si=gusts| SR [sherhs|



AERAY MulA OIEXIC| S Mot £ FEM7t 4fQl 2i=0l 0jxls e

o] Ae ATEAS flsll HEFAIEH Ao 20219 5UFE 9U7HA] 4318 F=mirojsld 72l HlolE]
2 Apgakaat gk shatlciojaid dlojeli 20101 E Wi ARl FU EE F1 R2ARA 202140l
417174 2 10 154% 1 ) el Bpaoz ulrof 8 W o8 SIS AR EAR SMselARolt
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HolH WA AA|S) ABAET) CFE EAS 71A7] TEROI(TEA], 2021), WERZ AOIH AN HA18
5 A AAo] et AH|Re] §he-E AR B A HAIA ] chat w3t ohE 4 9Lk, wehA),

vl Qo Tt e FASlA HEL Gwak 4 Qi whol Bat A7) Bl B AT vEp Az
£ @39) S Dol ekl ol AR o AT A1 FUhve, 20199 A

(o]

gelshe, 1 Fo A= HEpHA AollM Me2 o) avks JAlskaA) ot 53] & Ate Aed 1

A BEA o & Urof(Goldstein et al,, 2008), 3-7H] EAS 712514 9o Auba] ) wleb A0 72
S 7dEohe AH el anE dohH i) go), R 2 s wEP A & F7EA EA4do] HAIA] aabyd
o F¥= 4¥4= & Sths =AQ1 3 AR 2194 5 2

A5 $13l, 7HE Bl BeHoz 914
]_

B lstan gt

A2 i (social norm)- %X4 TFo] Aoshs 4de ol tigh A3 914]S D3t (Chung & Rimal,
2016). AFR]E] TS E4 e A= Bk ol ou] Q= WA C® Q1Y WEe =T o UtHAarts
& Dijksterhuis, 2003; Cialdini et al, 1991; Darley & Latané, 1970; Goldstein, Cialdini, & Griskevicius,
2006; Kerr, 1995; Terry & Hogg, 2001; Schultz et al., 2007), A3 x-S —’,\—ﬁ-‘% AARE-SFA U Bohner
& Schluter, 2014; Goldstein et al,, 2008), X&H A Fuj& G5}l (Khare, 2014), F59] 2F¢o] ZoslA|
8l= G(Kerr et al., 2012) HARSZ 352 Addle= o Zgo| Hot

AA L 34 HEA FH(injunctive norm) ¥} A<2] 7 H(descriptive norm) 0.2 Us 4= ¢Jon] By
A e EEHOR 5188 W5 S4E ke WS A o AES Wols v, A e
g lol, B4R Aol tisf 7oz, thie] Aol s Aol o 35S sk 718 delae
Zl& Ue(Cialdini et al., 1991). A13Y 1o w2, H2)3] Hitke e = e WH A ol vlsh (White
et al., 2019) a4 2 AFEE stolg ted] g0l tiet olf& st A9 5o 2Es=S
TS 4= UTH(Schultz et al. 2007). As2 8-S o A2z IS FA, A 4l
78‘%% Sob7] wizoll, AHH ARkl A AEa ol o Ak olti(Melnyk et al., 2022). AFHES AlE4]

He Bl BQle) so=iE 54 ARolA ofgA AEslior & Aol tigt HEE Fi=thGoldstein et al.,
2008) HEpH A= AR A] JTalgo] Fadt Fito|uR, BRI FEomiE HHE = Aed] o] HR
2 o] wlEpH A QoA fAIE AeR AiET) ool 2 dte wEhH oA AsA] He At
UEh=A] gAY stalat otk

TFAA R, Aed S o] Aol T
(general norm) ¥} 57 371} 34748 sk 74|14 WY 9] £4& Ad A 94 ¥ (provincial norm) &5

A

TEETHGoldstein et al,, 2008). A3 Ao w2, S8 B ASolA -2 SELS o] 83t & Eo] 2
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A 78 AERt BEde Tolstal, o shgdte] AR dgol 2857 mhite|m, ST AR W 511
A A k= ARk 2% T2 ARSI T A (unit relationship)E @ ste] o]F0] AAIRE ol sk
g 735k G218 =7)7] wj&Eo]tiBohner & Schliiter, 2014; Goldstein et al,, 2008; Ryoo et al., 2017), X|<4
T HAIA = ol2fRt MIAUSES Sl HIAIAIY] 2 A= (recall accuracy)E FIAI7]AL, AFREOIA B B

E7)2 Bojal 2= QItHOtto et al., 2020). A& FHo] G AHRFE0] A45THOto et al,, 2020), A2
(Agerstrom et al., 2016), 2z}e] #]H(Hou & Ma, 2022) 5 thoksl HofofA Eolx] Qi)

olof] 2 oI wEp A4 2| Q% ] Eabt AN A} upz A 2 Uehb=R] ol 1) sk Al
S mEpH A Aol A (Presence)S 7 0}111 AA AAAY 7HE B2 &9 AE B AT 4

QItH(Armbruster et al,, 2008), Tt HElHAE AlEAA ARS Fojsld, 214 A|AL}t 7 AAE
Juel A 2kgo] HS ]—‘—‘GHZ}(Hendaoul et al., 2008; Kemec, 2022; Koohang et al,, 2023). ©|&|st
BE DANE ) ARES FABIE AR FAA <141et, olol ket etuls oA B S0
g Ao sl Tk eb RsAo] Slek SHAL sEb el Bt Fakrke @A el Bkt
e A4S AYAL Q71 Si, wEp2olk= $7t, w5k i, A E, 71 5ol AT A bRIQIE ]
W71 Bl (Kye et al., 2021), 37H4 S, AFUA N SHofA o7 L% =2 5 At Wang, 2022). ©]e}

AN HlER A 2AEIH] SAS AU, e As 2]l dd AAIeE §dlske SHAel Al
7HAAL QIth(Ning et al., 2023). o]o] wheh mEFH ARGARE T2 HIEH A ANSARR} AJS7E

o] 7Fs3ltHDwivedi et al., 2022). o|2{qt HEpHA0] S0t 3714 wigke vfed w, |2 1 A<
e dUAAIR HiEf oA g yeRd = Qlth ofdf & e ofeliel Z2 AFEA

i
Y
>
ot
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TR ARSI B Ao EE]A o2 YR|ettte =708 WS HTamborini & Skalski, 2012), 7FAF 274 0]
#2}o] Bksteh A2 23] X3 glejehe F704 Alide] M 4 9)Or(Hartmann ot al,, 2015),
B A 18R] 143 5ol HslE

2 4= QK (Breves & Schramm 2021), ©]&3F F7H A&
[e]
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ot "2hs WAR|7E iR 3L, A H i 2o AR )5 <l o] OHT/‘ﬂ—Q-' AR 1A SR YET
S WS ol 84 5 73%7F 2 A Qlel] Folgisuct ek wAIX)7E o RIct, F7 AR AlFe] Al

J vs. 3914 Eoll 2= (Tukachinsky, 2014), &2 33H AAT 2702 194 A=, W 334

<

3013 AHOR HlepAg A,
B el sk 23448 I KTS 2 . UﬂEHﬂi/\ o :ﬁXPM e m}a} 37H4

wlep Ak AE2S 7P AlAZE ghds] 28 glom, sl M2 7R 75tk Ao] ofyzt 1
bl M= 71, AA|, 4] 5ol @ AALE Zo] 283 4= qlrk. SEAIRE vEhH A QboflA] ofmgt HhAl o & ALS] A
o] 2L, A-gBH=A] o tiet A FESHA] Yt 2 ol wlEk A bollA] AR A S F Al
ol AREALA w|R= FEFe Tttt Eeh AeA S X9H T Uk O R Ueo] Bl
SO &ZH, HEPHAL 7MY 3714 EAJo] 1 HA|A] Aatof ofF WA O 2 A8sl=A] ERRIgith= o] 24 ohelvt
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Background

1—1. Airlines have confirmed thd’.lt they can prompte their
airline brands more easily and effectively by sharing
information regardless of time and space and building
familiar and close relationships with customers, and are
%smg N%):JS an important promotional tool (Moon—

1, i

importance of SNS marketing activities and that

on SNS marketing characteristics continues, this study
examines the influence of SNS marketing activity
characteristics on percelved value, customer

and behavioral intention, We would like to conduct
empirical research on this.

1-—3.This study seeks tg provide practical implications for
marketing strategies for airlines to secure |
by utilizing SNS in a fiercely competitive Envlronmeﬂ\
to the continuous increase in domestic low—cost
-

1-2. Considering that the airline industry emphasizes the ~ = =
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2. Theoretical background

7-1. Previous research on the characteristics of SNS marketing activities has been conducted in a variety of fields,
and the characteristics of SNS marketing have been analyzed In various ways by each researcher.

2-2. Cho Kyeon? hee and Kim Gwi-ja (2012) Com\oosed the sub-factors of the marketing character\sncs of domestic
airline SNS into three factors, |nclud|n%1 system quality, information qua\tty service ua\ty based on this,
these characteristics each had a significant impact on custorer satisfaction and brand loyalty. \t was estaplished that
there was a relationship.

2-3. Seongae Cho (2013) found that among Facebook users, the provision of information, events, and
iad\/tletmsements among SKS marketing activities conducted by companies affect the perceived valle and customer
ovalty

2-4. Min-ji Yoo, Gyu-seon Jeong, and Ok-hyeon Kim (2018) composed the sub-factors of restaurant companies'
SNS marketing charactenshcs into three factors, including sociality, information, and playfulness, and these marketing
characteristics have a significant impact on consumers' purchasing behavior. It was demonstrated that consumption
value factors have a moderating effect.

2-h. Based on previous studies by wvarious researchers, this study structured the sub-factors of marketing activity
characteristics around three factors: interactivily, information provision, and events.

3. Research model

3-1. In this study, a research model was presented as shown in <Figure> based on previous research to
empirically analyze the influence of low-cost arlines’ SNS marketing characteristics on perceived value,
customer satisfaction, and behavioral intention

Perceived value

SNS marketing characteristics ECOHIOFI"IIC
value
— m \

l:\ interactivity )

Social value

|

\\\

\\
\/ \/

L
N =

A ) \
( informative ) P
\ ;
\\__7 S / ) o
-~ /r

Psychological

—— e value //’
/ TRy S = \\_;_/ /"/
\\ = ~ /
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( Customer satisfaction
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4. Research hypothesis

H1 Z_Airlin(f marketing charﬁcteristics will have a significant
positive effect on percelved value.

H1-1: Airline marketing characteristics will have a significant
positive effect on economic value.

H1-2: Airline marketing characteristics will have a significant
positive impact on social value.

H1-3: Airline marketing characteristics will have a significant
positive effect on psychological value.

HZZ_Airlim{: marketing characteri‘?tics will have a significant
positive effect on customer satisfaction.

H3: Perceived value will have a significant positive effect on
customer satisfaction.

H3—1: Econgmic value will have a significant positive effect
customer satisfaction.

H3-2: Social value will have a significant positive effec
customer satisfaction.

H%—S: Psychological value will have a significant positive's
effect on customer satisfaction.

-
H4h Percejved value will have a significant positive effect on ™ g
behavioral intention.

H5: Customer sat_isfamil?n has a positive (+) significant effect ¥

behavioral intention. will leave a'scent

b. Analysis method

5-1. To werify this study, a questionnaire was constructed
based on previous research, and among uUsers with
experience using SN3, a survey was conducted using
convenience sampling targeting male and female users
who had experience with domestic airline SNs. .

5-2. The survey was conductied using an online survey for
two weeks from February 27 to March 10, 2023, Of the
7232 survey data, a total of 222 copies were used for
statistical analysis, excluding 10 insincere surveys.

5-3. The surveyed data were analyzed using SPS5 and
AMOS statistical programs, frequency analysis was
conducted to identify demographic characteristics and
general information, and the reliability and wvalidity of
variables were tested through confirmatory factor
ana\ﬁsﬂs. Finally, empirical analysis was conducted to test
the hypothesis using structural equations.
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7. Discussion and conclusion

7—1. The regults showed that the airline's SNS marketing activity characteristics — interactivity, information, and event —
have a significant impact on economic value.

=> This study suggests that SNS marketing is used more for the purpose of daily participation in interested airlines
pbtaining up—fo—date, specific and diverse information rather than psvchological factors that provide comfort and stability
improve the airline’s image.

2. Among the marketing activity characteristics, interactivity had a significant positive effect on customer satisfaction.
mformanon and event characteristics had a non—significant effect on customer satisfaction.

=> It can be zeen that SNS is most widely used as a venue for information exchange and communication. Airlines will
able to gain more user participation and sympathy by identifving customer needs and service improvements throush
with users and their evaluations.

7—3. Pavchological value, a sub—factor of perceived value, had a significant positive impact on customer satisfaction, while
economic value and zocial value had a significant positive impact on customer satizfaction.

It had a non—=significant effect on satisfaction.

=> This rezult shows that temporary price discounts ﬁr one—off events cannot pl: va a fundamental role in customer
satisfaction, and that customer satiziaction can be achieved by improving the quality of sustainable relationships.

f—4 Results showed th:n; docml value, a sub—factor of perceived value, had a significant positive influence on behavioral
} ntion, but in a study ﬁum’ Jane. and. Geun—wook Lim (2022), econ %rmc mlue. a sub—factor of perceived value,
uenced beh:1v10r:11 mtermon h:l a non—sigmficant eftect on psvchological values and
There iz some support for the result that social values have a positive and significant effect on behavioral intention.

. => This is believed to be because airlines' SNS m:lrketm? activities are perceived as everyday, social activities in areas
interest, rather than as an economic activity for profit.

7—5. The results showed that customer satisfaction has a sienificant positive (+) effect on behavioral intention.

=> Currently. competition is fierce due to the emersgence of not only large airlines but also various low—cost airlines, so
should be macé 'to establish stratesies for how satistaction can lead to behavioral intention by effectively utilizing SN
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8. Limitations of this study S

-
8—1. The sample of this study was centered g o
around the MZ generation, with people in their ‘-
20s accounting for 77%.

Most people probably don't have much

experience planning or going on actual trips. ’ «-va
dhere Wﬁ a limitation thx?atl it wa% difficult to .. e B

erive multidimensional ue and customer 5 L frite Nplarts
satisfaction. 'E r Y_«_ny :
8—2. Since the scope of SNS is diverse and ':GH ‘L ) 5 ,_ﬁ
airlines tend to use specific SNS a lot, the i
is expanded and conducted after s&]ectmg a «

‘specific SNS.
This will lead to better research results.

8—3. This study was limited to domestic users
low—cost airlines. However, since foreign
are also actively engaging in SNS mar
activities, it is expected that more me 1
research results will be derived if the SNS
services of foreigners using domestic alr].mes
low—cost airlines and large alrhmes or

and for airlines are compared and analyzed
in the future do.
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